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The 70th annual GWA 
Conference & Expo in 
Chicago this summer will 
include something new
—a partnership with 
another trade show 
that offers news, sources 
and exposure.

 #GWA2018 will be sharing exposition and 
education space at Navy Pier, August 13-16 
with the IGC Show, the largest U.S. trade 
show for independent garden centers. It’s 
the first time the GWA annual conference 
has partnered with another organization.
 “About 7,000 people attend the IGC Show to 
see nearly 600 exhibitors, and order the pots, 
plants, potting mix, seeds and other products 
our readers will find when they start shopping — Continued on page 3

One-half mile of Navy Pier juts into Lake Michigan. That end of Chicago’s most visited tourist attraction is 
where #GWA2018 and IGC will be.

in spring,” according to Jeff Morey, editor of 
IGC Magazine and the show’s co-producer. 
 Since garden centers’ customers are our 
readers, we have an audience in common. 
Attending the IGC Show is an opportunity to 
reinforce our expertise by tapping into trends 
and products that will be on our readers’ 
minds this year.
 It also offers us chances to tap into a 
potential market for writers, photographers, 
bloggers and other communicators with 
horticultural expertise. Many retailers have 
websites, catalogs, social media accounts and 
other communications outlets that could use 
professional advice and content aimed at 
gardeners. Knowing that garden communi-
cators are hungry for new business oppor-

Can’t log into the website? Visit MyGWA 
under Member Resources, click here. A 
login screen will appear. Click  “Forgot your 
password?” Enter your email address. 
A message will be sent with a secure link 
to set or reset your password. Click the 
link and choose a new password. Once 
complete, you may login using your email 
as username and your new password. 
For issues, please call 212-297-2198.

13 26

GWA Partners with 
IGC for #GWA2018
B E T H  B OT T S

6 9

TA B L E  O F  CO N T E N T S

Executive Director’s Message .  .  .  .  .  .  .  .  .  .  . 2
Key to IGC Planning .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 3
President’s Message .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 4
GWA Winter Board Meeting .  .  .  .  .  .  .  .  .  .  .  . 5
Sustainability  . . . . . . . . . . . . . . . . . . . . . 6
In Memoriam . . . . . . . . . . . . . . . . . . . . . 7
Food Column .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 8
New & Noteworthy  . . . . . . . . . . . . . . . . . 9
Women in Horticulture .  .  .  .  .  .  .  .  .  .  .  .  .  . 10
Climate Change  . . . . . . . . . . . . . . . . . . 12
Hot Off the Press .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 14
GWA Upcoming Events. . . . . . . . . . . . . . 15
Business Column/Freelancing  . . . . . . . . . 16
New Members  . . . . . . . . . . . . . . . . . . . 17
Helping GWA Grow  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 17
Business Column/Indexing  . . . . . . . . . . . 18
Regional News & Notes . . . . . . . . . . . . . . 20
Regional Events. . . . . . . . . . . . . . . . . . . 23
Member Profile/Jeff Lowenfels .  .  .  .  .  .  .  .  . 24
Regional Events. . . . . . . . . . . . . . . . . . . 25
Green Industry News  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 26
Exhibitor Product Guide  . . . . . . . . . . . . . 28
Tropical Trend .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 32
New Tax Laws .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 33

https://gardenwriters.org


 • • 2 • •

Strategic Plan Refreshed, Reaffirmed
Two years ago, GWA leaders got together to set a strategic plan for our 
organization. We’ve been using the strategic objectives developed in  
that plan to guide our decision-making ever since.
 On February 3, the Board met in Chicago to review the plan and refresh 
or reaffirm our objectives. We wanted to be sure that our goals are clear 

and that they’re still the right ones for the organization.   
 We have five strategic initiatives to help us as we continue to focus on growing and  
revitalizing GWA: 

MEMBERSHIP: Identify key member segments, create and communicate a value   
proposition for each segment, and grow the membership base paying special attention 
to diversity and the next generation of members.                 
 The heart and soul of GWA are you, the members. Although much has been accomplished 
toward this objective, there is still so much that needs to be done. C.L. Fornari and Shelley 
Cramm have an aggressive plan that they are rolling out to recruit and retain members. 
We want to continue expanding our reach. If you bring in a new member, you will receive 
$20 toward your dues renewal. For next generation members, we will again have scholarships 
to our Annual Conference and Expo at IGC, and Kelly Norris is planning a terrific CareerNext 
on September 15 in Des Moines, Iowa.

BRANDING AND COMMUNICATION: Create and execute an internal (members) 
and external (industry) communications plan. 
 Over the past couple of years, we’ve been focused on a rebrand and relaunch of the 
organization and its assets. We want to move forward with a more targeted plan. We also 
want to be sure that we’re reaching our members effectively with the important information 
they need to keep them connected to GWA. 

FINANCIAL HEALTH: Achieve financial sustainability, enhance non-dues revenue and  
evaluate expenses.                      
 Fiscal health is critical to every organization. We are working toward achieving financial 
sustainability. We continue to look at non-dues revenue opportunities and evaluate expenses. 
In the past, we have relied heavily on grants from the Authors Coalition, which are beginning 
to dwindle. The Board has come to realize that we need to consider these grants as bonuses 
and not count on them as a line item. A fiscally strong GWA will better serve our members.

VOLUNTEERISM: Activate member volunteers and maximize volunteer efficiency and  
effectiveness.  
 We want to get you involved. Want to help us achieve all the goals we’ve laid out? Join a 
committee. Don’t miss your chance to build your network, demonstrate your leadership and 
give back to the green communications industry.

EDUCATION: Be the recognized education source and thought leader for garden   
communications and a resource for the green industry.
 With the introduction of more Regional Meetings and an improved Conference and  
Expo program, we will bring you more of the information you need to succeed. In addition 
to the excellent green industry topics already covered, we will be adding a special focus on 
technology, business, marketing, communication and publishing. 
  I continue to be blown away by your passion, your knowledge and your incredibly deep 
commitment to GWA. I look forward to the next months ahead…and beyond. We are  
confident that these strategic objectives will help us to meet our mission to provide   
opportunities for leadership and education, recognition, career development and a forum  
for diverse interactions for professionals in the field of gardening communications.
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— Chicago, continued from page 1

tunities, the GWA’s Association Outreach 
Committee has been working hard to develop 
relationships with other associations and 
shows.

ADJACENT TRADE SHOWS
 At Navy Pier, GWA’s exhibitors will be in 
a separate room that is adjacent to the IGC 
Show exhibit floor. In addition to the GWA 
trade show, your registration to the 
Conference & Expo will give you special 
access to the entire IGC Show, including 
exhibits, seminars, keynote speakers, 
including Daymond John of the TV show 
Shark Tank, and a Tuesday evening concert 
by the Marshall Tucker Band.  
 “The seminars are really good,” says Diane 
Blazek, director of All-America Selections 
and the National Garden Bureau and a GWA 
board member. “They will help everybody 
understand the trends of garden retailing.” 
Market research is one of IGC’s specialties.
 “This year,” Morey said, “Sessions will cover 
topics including multi-channel online 
marketing; selling to the age cohort that 
comes after millennials (they don’t have a 
catchy name yet, but they’re the next 
gardeners); and dealing with the media 
(that’s us!).” Find out more about the IGC 
Show at igcshow.com.

SHUTTLE BUS
 A regular shuttle bus loop will carry GWA 
Conference & Expo attendees from the shared 
hotel, the Hyatt Regency Chicago. Partnering 
with IGC has allowed GWA to secure 
reasonable room rates for this expensive city.
 Both shows, as well as the GWA education 
sessions, will be at the end of Navy Pier, which 
runs almost half a mile out into Lake Michigan 
from Chicago’s shoreline. The pier is not only 
a meeting center but Chicago’s most visited 
tourist attraction, with a whirl of experiences, 
including restaurants, stores, a huge Ferris 
wheel, a world-class theater specializing in 
Shakespeare, a children’s museum, a museum 
of historic stained glass and, of course, 
breathtaking views of the lake and the city 
skyline curving away to the south.

Beth Botts is chair of #GWA2018’s local 
organizing committee and a GWA Regional 
Director.

Enclaves provide space for networking on the IGC 
trade show floor.

Key to IGC: Planning
The IGC at Chicago’s Navy Pier will be a 
new experience for many GWA members. 
Experienced attendees have some advice: 
Plan ahead.
 “It’s a huge show,” said  Katie Rotella, public 
relations manager of Ball Horticultural in West 
Chicago, Illinois, which exhibits at both GWA 
and IGC. “People aren’t prepared for how big 
it is, visually and literally.” For perspective, a 
typical ICG Show has at least a dozen times as 
many exhibitors as a typical GWA conference.
 Here are some tips from Rotella, Blazek and 
Morey for making the most of your time at an 
IGC Show.

• Plan ahead. Look over the exhibitor list 
 that will be posted on the IGC Show 
 website at igcshow.com and prioritize. 
 Do you have a magazine story to do on 
 containers? Look for sources. Could you 

write marketing content for garden 
 companies? Look for potential clients that 

are based in your region or hardiness zone. 

• Check out the New Vendor Zone. 
 This section is for new products, which may 

be great fodder for a blog post or a story 
pitch and often highlight trends.

• Collect literature. There’s a lot of ground 
 to cover. Even for those who try to travel 

light, it’s efficient to gather up printed 
 material to review back in the hotel room. 

• Don’t expect swag. Free samples and plants 
are part of the GWA Conference & Expo, 

 but not the IGC Show. “It’s a different culture,” 
Blazek said. There will be some plant 

 exhibitors, but most booths will be taking 
sales orders for hard goods, everything a 
garden center carries that doesn’t have 
chlorophyll.

• Network with visitors as well as exhibitors. 
The other people touring the show are 
mostly garden center staff. They may need 
services you can provide. 

• Bring business cards. Have some copies 
of work samples or a handy link to your 
website or online portfolio, in case you have 
an opportunity to show someone what you 
can do.

https://www.igcshow.com
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In the next few months 
there are many options 
for each of us to enjoy 
networking with other 
GWA members at the many 
Regional and Connect 
meetings that will take 
place across the country. 

They are the perfect venues for members to 
rekindle old friendships, meet new people, 
share new thoughts and ideas and begin 
discussions about collaborative efforts for 
new projects. The energy and mental 
recharging that happens during these 
meetings makes them well worth the effort 
to attend. Please check the list of upcoming 
meetings; I encourage all of you to try to 
attend at least one. 

BOARD DISCUSSES BUDGET
 The GWA Board had a very successful 
meeting in Chicago on February 3. We spent 
a fair amount of time working on our budget. 
For many years we had one income line item 
that should never been labeled “income,” since 
it was from the Authors Coalition, an affiliate 
organization, and was intended to be for 
special projects only–not income. Since the 
Board discovered this three years ago, we have 
been trying to find more ways to live within 

Gearing up for #GWA2018

our budget. We are getting closer, but we had 
to make some tough decisions. The first two 
involve reductions to the Board members’ 
reimbursements.
• 2019 GWA Winter Board meeting will be 

held virtually. This should save a lot next 
year and in future years. 

• The travel expenses of the Board to the 
conference will no longer be reimbursed.

• At the Board meeting, we heard about some 
of the exciting activities that will be part of 
the #GWA2018 Conference & Expo, August 
13-16 in Chicago. 

• When we looked at the conference’s 
 budget, we noticed several things:

* We normally charged full registration for 
a member, guest, student, exhibitor, etc.

* Full registration included all education-
al seminars and the trade show.

*  Full registration also included all the 
half-day tours to various public and 
private gardens, including fees for the 
bus and a boxed lunch.

*  Some full registrants chose not to go 
on the tours, which wasted the funds 
spent securing the buses and lunches.

* Adding the fees for each tour (buses & 
lunch) to the full registration may have 
raised the price enough to keep some 
of our members from attending.

CHANGES AHEAD FOR #GWA2018
 In the GWA member surveys, one of the 
highest reasons stated for becoming a 
member and for attending the conference 
is networking. The Chicago area has a huge 
population of members and potential 
members who may be interested in attending 
our conference. The decision was made to 
try to make it more affordable for everyone 
by offering a basic registration, which 
includes only the seminars and the trade 
show, but not the story tours. 
 The Board also decided to try to spend 
the funds only on the parts of the conference 
that are actually being used by the attendees. 
So each of us will have the opportunity to pick 
and choose which story tours we would like 
to take. So be prepared to look closely at the 
registration form because it will be in an à la 
carte or tiered format. We think it is a fairer way 
for everyone and hope it will encourage even 
more people to attend, which will provide 
way more opportunities for networking—a 
win-win for all.

SAVING TREES
 Other parts of the budget that caught our 
attention were printing and copying costs—
the price of paper has gone through the roof. 
GWA strives to be a green association. In this 
digital age, we have to ask ourselves, “Why are 
we killing trees only to have most of what is 
printed thrown in the trash?” In an effort to be 
fiscally responsible, more sustainable and 
reduce expenses, we are making a greater 
effort to go paperless whenever possible. 
 We will not have stacks of attendees lists 
printed for you to pick up at the check-in 
desk—we will email you the list the week 
before the conference, which you may either 
save to your digital device or print and bring 
with you. Or, if you choose, there will be a 
place to order a copy of the attendees list 
(for a fee) on the à la carte registration form; 
the list will be waiting for you when you arrive.
 This conference is going to be as exciting 
as any we have had in a long time, but totally 
different. Chicago is a big, exciting city with 
much to offer that many of us have yet to 
experience. And we will have access to all the 
education and vendors at the GWA Expo and 
also all the ones at IGC. It’s going to be an 
amazing conference! DON’T MISS IT!

P R E S I D E N T ’ S  M E S S A G E          B E C K Y  H E A T H
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https://netforum.avectra.com/eweb/DynamicPage.aspx?Site=GWA&WebCode=EventList&FromSearchControl=Yes


 • • 5 • •

Anticipation Is 
Making Me Wait
C A R O L  M I C H E L

Plans are being finalized for GWA’s return to 
Chicago—City of the Big Shoulders for 
#GWA2018. Heads up! There will be changes for 
what promises to be an action-packed four days.
 Note the days of the week for the 
conference, which historically has started on a 
Friday and ended on a Monday. Not this year. 
This year’s conference will start on Monday, 
August 13 and conclude on Thursday, 
August 16, with post-conference tours planned 
for Friday, August 17. This allows us to take 
advantage of free access to the offerings of the 
Independent Garden Center Show (IGC), which 
will be held at the same time. If you’ve always 
wanted to attend IGC, this is your chance to 
do so by attending the GWA conference.

INCENTIVES
 Watch your email, the GWA’s Facebook 
pages and other social media outlets for 
upcoming announcements on incentives 
being offered to those who register early for 
#GWA2018. One lucky person could win
back the entire conference fee—if she or he 
registers within the first week after registration 
is opened up. Another lucky person could 
win free post-conference tours. Details will be 
announced when registration opens April 2. 
 Chicago, in the heart of the Midwest, is an 
easy flight from almost every city in the United 
States and Canada. And, it’s an easy drive 
from many Midwest states. Chicago is a 
vibrant, exciting city packed with horticultural 
treasures you don’t want to miss. It is the place 
you want to be this summer for what promises 
to be an exciting and memorable conference.

Carol Michel, a lifelong gardener with a 
bachelor’s degree in horticulture production 
from Purdue University, is the author of Potted 
& Pruned: Living a Gardening Life and Home-
grown and Handpicked: A Year in a Gardening 
Life. She is an avid collector of old gardening 
books and claims to have the largest hoe 
collection in the world. She regularly writes 
for Indiana Gardening and her award-winning 
garden blog, www.maydreamsgardens.com.   

As secretary of GWA it is 
my pleasure and my duty 
to share a brief summary 
of our recent winter Board 
of Directors meeting in 
Chicago. After a morning 
session when we revised 
and affirmed our strategic 

plan for the next several years, we spent the 
afternoon discussing both the budget for2018 
and plans for our upcoming expo in Chicago 
(August 13 – 16). 

IGC OPPORTUNITIES
 2018 brings many changes to GWA, the 
most noticeable being the co-location of our 
annual conference and expo with the 
Independent Garden Center (IGC) Show in 
Chicago at Navy Pier. This joint venture 
offers GWA members a range of exciting 
opportunities. IGC is a huge show, with 
hundreds of vendors.
 Many of these companies have never 
exhibited at GWA, but this year, members will 
have an opportunity not only to meet them 
and get to know their products, but also to 
introduce themselves to a new group of 
companies that needs our garden 
communication skills. 
 GWA members will be able to attend two 
expos for the price of one, and will have access 
to will have access to the IGC keynotes, in 
addition to our own education sessions, in 
addition to our own. The Navy Pier location on 
the shores of Lake Michigan is outstanding, 
and would not have been available to without 
the IGC partnership. 

TIERED PRICING
 A second change also relates to the 
annual expo. This year, we’ll be introducing 
a la carte or tiered pricing for the event. 
Only want to walk the show floor and see a 
few lectures? No problem. Also interested 
in private gardens and story tours? Go 
ahead and sign up for those, as well.
 There are several advantages to this 
approach. First, by allowing people to tailor 
their own conference experience, we hope 

Round Up of GWA
Winter Board Meeting
B Y  E L L E N  Z A C H O S ,  S E C R E T A R Y

to attract new members who might not be 
ready to sign up for a longer, more expensive 
event. Selecting a la carte will also allow us to 
plan more precisely for the number of busses 
and food we’ll need. When plans change and 
people don’t show up as anticipated, GWA 
remains responsible for the cost of both 
unused food and transportation. By asking 
members to specifically sign up and pay for 
each event, we’ll cut waste…a good step 
toward our goals of economy and
sustainability. 

BUDGET CUTS
 You may not realize how much those 
uneaten box lunches cost. Anyone who has 
ever packed a brown bag lunch knows you 
can do it at home for about $5. But when a 
caterer takes on the project, that seemingly 
inexpensive lunch costs between $25 and $35. 
By precisely anticipating what we’ll need, we 
can cut costs and waste at the same time.
 Additional budget cuts include changing 
our winter Board of Directors meeting to a 
virtual meeting, thus eliminating travel 
expenses. And, we’ll be using an app to 
organize and present detailed program 
information at the conference itself. This will 
save GWA a significant amount of money and 
reduce wasted paper, something we all know 
is important to an organization concerned 
with sustainability. If you’re someone who 
prefers a hard copy, don’t worry. PDFs will 
be made available on the GWA website in 
advance, and you can print your own copies 
and bring them with you to Chicago.
 All of these changes are being made for 
only one reason: GWA wants to be here for 
you in 10 years, in 20 years, for as long as you 
need us. And we have to change with the 
times in order to make that possible. We’re 
excited by the possibilities and we hope you 
will be, too. Wait until you hear about the fun 
incentives we have planned planning for early 
registration.
 If you have any questions or want more 
details, please feel free to contact your 
National Director, or a member of the 
Executive Committee, and we’ll fill you in.

www.maydreamsgardens.com
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In the introduction to 
Principles of Ecological 
Landscape Design, 
Travis Beck, director of 
horticulture at Mt. Cuba 
Center in Delaware, wrote, 
“The state of ecological 

knowledge may surprise you…It outlines a 
world ruled by change and chance, in which 
life self-organizes and persists.” The operative 
words here are “change” and “chance.”
 Yet many of today’s gardens—private 
and public—are designed to reach a certain 
state and then be constant, in order to fit 
the dimensions of the garden’s design. Clients 
request that shrubs grow only so tall and 
wide. Street trees are required to be upright 
and tough enough to survive the pressures 
of urban locations. The landscape industry 
responds to these demands by attempting 
to breed and select plants that will do what 
we want.

NATURE IS NOT STATIC
  But, nature is complex and dynamic. 
“The challenge for garden communicators 
is to distill [ecological] information for your 
average gardener,” Beck said. At the same 
time, we need to convey, “The lessons from 
ecology are not simple and easily applied.” 
 As interpreters and communicators for 
gardening and the natural world, it’s important 
that we give our audiences a sense of security: 
They can garden—it’s easy. But we must also 
convey that the plants, the soil, the garden’s 
biotic community and our garden practices 
are all agents of change.
 To do this, we start by grounding ourselves 
in what we do know. When we design, we 
read the land and understand its form. We 
learn soil science, the texture, structure and its 
biotic community. We learn about plants, 
their physiology, characteristics, cultural 
requirements and pest or disease issues. Throw 
in an understanding of how hardscapes are 

the floors, walls and furniture of our gardens 
as well as how the whole package has to 
be aesthetically pleasing, and voilà, we have 
the basic elements of design.
 
A MODERN RECIPE FOR DESIGN
 This approach addresses some aspects of 
ecological systems, but we have to go 
further. We need to incorporate biodiversity 
into the plant palette and acknowledge the 
web of interactions that exists in natural and 
built environments. We also need to add 
no-harm installation and management 
practices that work with—and not against—
nature so our landscapes are resilient in a 
time of climate change. 

GARDEN TYPE = ECOLOGICAL 
TRANSLATION
 Our gardens and landscapes exist along 
many continua—wet to dry, sun to shade, low 
to high fertility, acidic to alkaline and more. 
Ecosystems do the same. Considering just two, 
sun to shade and wet to dry, a shade garden can 
range from lowland/bottomland forest to dry, 
upland forest; a sun garden from moist prairie 
to dry prairie. The choice of plantings depends 
on the attributes of the site.
 This is an over-simplification, but it 
encourages a broadening of the definition 
of garden/landscape, a shift in the design 
program from classic to ecological, from 
the idea of designing a low-maintenance 
foundation planting to the idea of creating a 
biodiverse, functional place.

USING ECOLOGY TO SOLVE PROBLEMS
 Good design solves problems. The reason 
for using nature as a guide is to fix the 
problems we have already created and 
prevent new ones from occurring.
 For example, cities across the country are 
dealing with stormwater control. Insufficient 
and crumbling infrastructure cannot handle 
the water that sheets from hard surfaces 
during storms. Rain gardens, bioswales and 
constructed wetlands are based on models 
of wetland ecosystems…or are they? 
 For the first time people are pulling out 
concrete to put in plants instead of the other 

Ecosystems as Model Communities: 
Embracing Biodiversity in Garden 
and Landscape Design

Batelle Park Darby Plains tallgrass prairie in Galloway, Ohio, exemplifies a wet, sun-filled ecosystem.
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“ Our greatest problems  
 result from the difference  
 between how nature works  
 and the way people think.”
  — Anthropologist/Social Scientist Gregory Bateson (1904-1980)
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Ruth Bancroft 
September 2, 1908 - November 26, 2017

She planted with an architect’s eye and gave Californians new ways to see their own 
landscape: Ruth Bancroft, the influential founder of the renowned Walnut Creek gardens 
that bear her name, died at the age of 109.
 Born in Massachusetts in 1908 to a Latin professor and a schoolteacher, Ruth Petersson 
moved with her family to Berkeley shortly after her birth, and entered UC Berkeley after 
high school. It may come as no surprise to those who have toured her garden, with its 
brilliant swells and curves, its color variations both subtle and bold, that Bancroft studied 
architecture in college. The stock market crash of 1929 scuttled her aspirations, however, 
and she switched to education, teaching home economics in Merced after graduation.
  In 1939, she married Philip Bancroft Jr., grandson of Hubert Howe Bancroft, who had 
purchased a 400-acre farm in the 1880s near what became Walnut Creek. The newlyweds 
moved onto the farm, which was dominated by pear and walnut orchards, and had 
three children.
  In 1971, at the age of 63, Bancroft took charge of a 3-acre plot after the last of the 
family’s walnut orchards were razed. It was meant to be a home for her succulent collection, 
which had begun in the 1950s. She hired local nursery owner Lester Hawkins to lay out 
the paths and beds, and then she began planting.
 Early on, she focused on succulents, cacti and drought-tolerant plants and trees, all 
planted in tiny pots, spaced far enough apart for them to grow over the course of decades. 
The plot of land had only a single well, and so thriftiness, more than ecological sensitivity, 
initially influenced her choices.
  “I thought it seems foolish to plant things that need so much care in the way of constant 
watering,” she said in a 1999 interview filmed for Martha Stewart Living. “And in our climate, 
it seemed more appropriate to plant things that needed less water.”
  By 1989, her work had turned into a miraculous environment, tended daily. When East 
Coast plantsman Frank Cabot visited that year, he was so astonished by what he saw, as 
well as the 81-year-old gardener’s concerns that no one would continue taking care of the 
land after she died, that he founded the Garden Conservancy, a national organization that 
preserves private gardens for the public good—starting with Bancroft’s.
  The Ruth Bancroft Garden incorporated as a nonprofit in 1992, when the family donated 
the land. Since then, its programs have grown to include docent tours and trainings, 
schoolchildren tours and workshops. A visitor education center is under construction.
  Bancroft continued to be the principal gardener until the age of 97. “She genuinely 
gardened for herself, never assuming that anyone else would really be interested in what 
she was doing way out in Walnut Creek,” wrote the garden’s first executive director, Richard 
Turner, retired editor of Pacific Horticulture magazine.
  “In the trade, and professional circles, she is nothing short of iconic,” Silver said. Although 
Ms. Bancroft gardened with curiosity and form as her two polestars, she eventually realized 
that her work might have a broader impact on Northern California as climate consciousness 
took hold. “Once it was made clear just how important the garden was, and she realized 
people could be learning from her garden, then she wasn’t going to stand in the way,” 
Silver said. “She was thrilled and supportive.”
  In her last years, when she could not visit the garden regularly, friends would bring her 
photos of the plants. She died at home, in her sleep, surrounded by family.
  She is survived by her children Peter Bancroft; Nina Dickerson; Kathy Hidalgo; and four 
grandchildren. Her husband died in 1983.
  The Bancroft family and the garden plan to honor Ruth’s life and work in the garden in 
early 2018. Details will be shared at www.ruthbancroftgarden.org.

—Shared from the 2017-11-28 San Francisco Chronicle eEdition

M

way around, and there are documented 
ecological benefits to these stormwater 
control solutions. Many are highly engineered
—from the incorporated soils to the extensive 
drainage systems. 
 “My big question is how can we mesh the 
people who have specialized knowledge 
about engineering, plants and ecology to 
make these gardens work,” asked Debbie 
Hamrick, director of specialty crops for the 
North Carolina Farm Bureau Federation and 
creator of New Terrain, an e-newsletter from 
Ball Publishing. She has monitored the 
development of rain gardens and bioswales 
as well as constructed wetlands across the 
country “We are talking about it [stormwater 
control solutions], we are writing about it, 
but do we understand it?” 
 As communicators, that is our challenge: 
To understand ecology’s role in the design of 
our built environments, to explain it in everyday 
language with simple examples, to spread the 
news that the gardening world is changing and 
our design strategies must change with them.

Debra Knapke is a teacher, lecturer, garden 
designer, photographer and gardener. She 
recently co-designed and managed the 
creation of a constructed wetland to control 
stormwater in Sharon Meadows Park in 
Columbus, Ohio. She is the co-author of five 
books and blogs at Heartland Gardener.

Top: Pawpaws (Asimina triloba) grow as understory 
trees in the moist shade along Ohio’s Barrier Rim 
Valley, an upland forest ecosystem. Above: Debra 
Knapke constructed a wetland in Sharon Meadows 
Park in Columbus, Ohio. Here it is two weeks after it 
was planted.

I N  M E M O R I A M

https://www.growertalks.com/Newsletters/View/?article=2429
www.heartland-gardening.com
www.ruthbancroftgarden.org.
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F O O D  C O L U M N          S H A R E E  S O L O W

Across the river from 
Philadelphia lies Camden, 
New Jersey, a USDA-labeled 
food desert with little fresh 
food accessible to its almost 
80,000 residents. Located 
far distances for walking, 
supermarkets are not easily 

accessible for most residents.
 People who typically rely upon public 
transportation rather than cars turn to corner 
markets, which have limited quality and 
quantity of fresh food. An excellent interactive 
map that clearly illustrates the grocery options 
in Camden was created by Hopeworks ‘N 
Camden and developed by teenagers in their 
training program. 

 A click on that interactive map shows that 
the area below the poverty level (according to 
the 2013 Census) also has the highest density, 
and these people must find a way to travel 
more than a mile to the nearest supermarket. 
Why is that so important?

CHANGES IN SNAP BENEFITS
 Because they need to use food stamps, 
called SNAP (Supplemental Nutrition 
Assistance Program). These benefits decreased 
as of October 1, 2017. And changes 
implemented include more restrictions on 
where stamps can be spent, so corner stores 
may no longer accept them. With optimism, 
I clicked on the website to find the farm 
markets labeled “Jersey Fresh,” only to find 

Conquering the Camden 
Food Desert

that all were located far from the city of 
Camden and in the outer Camden county 
towns.
 Between 2012 and 2014, New Jersey was 
one of eight states passing laws expanding 
SNAP to farmers markets. It was also one of 
four states noting the benefits of community 
gardens for places like Camden with 
economic and social challenges. 

DOING SOMETHING ABOUT PROBLEM
 The Camden City Garden Club operates 
an educational facility, a youth job training 
program, an inner-city community gardening 
program, a grow lab program in area schools 
and a distance-learning televised interactive 
program—all while they provide food for 
those in need. 
 A 2009 report on their work to grow and 
distribute fresh produce to this underserved 
area notes that 50 gardens produced over 
30,000 pounds of produce on an average lot 
of 1½ acres for a crop value of $65,000 in a 
single summer harvest. In my recent interview, 
Executive Director Mike Devlin said that the 
current number of gardens is closer to 1,000 
with about 2,000 gardeners at work on 27 
acres. He also estimates that people are “five 
percent more food insecure now than three 
years ago.” About 16 percent of the residents 
get fresh produce through their programs. 

300 GRADUATE FROM YOUTH 
PROGRAM
  One Camden City Garden Club program, 
the Community Gardening and Greening 
Program, supports residents growing fruits 
and vegetables on vacant land (Camden has 
4,000 lots). After signing a usage-agreement 
with the city, individuals or groups can pick 
up what they need for free after paying the 
nominal cost of club membership. Students 
in the youth program share the workload. 
Seeds are ordered in bulk from various donor 
programs so that plants – also onion sets, 
seed potatoes and sweet potato slips – 
started in the Camden Children’s Garden 
three greenhouses are ready for spring 
distribution. Three hundred youth have 
completed this program, which hires them 
to learn horticulture, work with tools, develop 
responsibility and gain employment skills.
 The club also started Camden’s Fresh 
Mobile Market in 2013 to take the produce 
out into the neighborhood. Today, fresh fruits 
and vegetables grown in urban farm lots are 
sold at various large community venues at 
low prices. Also, people who have extra 
produce often leave it outside in buckets 
marked “free.”
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The children are taught to grow many different kinds of vegetables, including those relating to their cultural 
heritage.

http://www.nj.gov/humanservices/dfd/programs/njsnap/
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variety of topics and has spoken internation-
ally in China, South Korea and Greece. She is 
a writer for Ohio Gardener and has written a 
column for the Cox newspapers for more than 
25 years.

Susan Betz, author of Neighboring with Nature, 
Native Herbs for Pleasure & Purpose, has been 
honored as the 2018 Herb Society of America’s 
Helen de Conway Little Medal of Honor 
recipient. It is the society’s highest award, 
given in recognition of someone who has 
made outstanding contributions to The Herb 
Society of America or to the world of 
horticulture in general. 

Katie Dubow, creative director of Garden 
Media Group, is thrilled that the agency will 
partner with Earth Alive to help gardeners 
maintain healthy soils and even reverse soil 
degradation. Earth Alive’s environmentally safe 
products work in harmony with nature, and 
can be used in certified organic gardening. For 
additional company information, please visit 
www.earthalivect.com. 
  Katie has been elected to the Pennsylvania 
Landscape and Nursery Association Board of 
Directors.

Mark Dwyer, director of horticulture at Rotary 
Botanical Gardens, was named Educator of the 
Year during the 17th annual Forward Janesville 
(Wisconsin) Awards Luncheon. 

Irvin Etienne, horticultural display coordinator, 
and Sue Nord Pfeiffer, greenhouse manager, 
were honored recently for their 25 years of 
employment at Newfields, formerly the 
Indianapolis Museum of Art.

Cedaridge Farm in Tinicum Township, Bucks 
County, Pennsylvania will be open April 29 to 
May 27 as the 2018 Bucks County Designer 
House & Garden. This is the home of Derek 
Fell and his wife Carolyn, who created an 
outdoor studio of 20 gardens to evaluate 
plants and for photographing, filming and 
videographing. Proceeds benefit the local 
Doylestown Hospital. 

Toni Gattone has a new book contract with 
Timber Press. 
— Continued on page 11

Allan Armitage, retired University of Georgia 
horticulture professor, author and recently the 
developer of Armitage’s Great Garden Plants 
app, was presented with the Key to the City of 
Athens, Georgia, during an informal ceremony 
last fall in the Athens Library.

Gardenuity, the Dallas, Texas, direct-to-
consumer gardening platform that helps 
consumers step-by-step in the growing 
process, has hired Brie Arthur as vice 
president of horticulture. Arthur, a 
horticulturist, will work closely with the brand’s 
co-founder and Chief Executive Officer Donna 
Letier, while leading the horticultural team 
for the company. Arthur, a GWA National 
Director, has more than 20 years experience 
in the horticultural industry, with a focus on 
grower and product management as well 
as product communication.
  Her first book, The Foodscape Revolution: 
Finding a Better Way to Make Space for Food and 
Beauty in Your Garden, published by St. Lynn’s 
Press, has gone into second printing. The book 
was released in March of 2017.

Kylee Baumle’s The Monarch: Saving Our Most 
Loved Butterfly, published by St. Lynn’s Press, 
has gone into a second printing. The book was 
first released in April 2017.

Assistant Professor Pam Bennett was recently 
honored for 25 years of service to Ohio State 
University Extension. Bennett is the State 
Master Gardener Program Director as well as 
Horticulture Educator for Clark County 
(Springfield). She spent 11 years prior to OSU 
working in a garden center and developed a 
passion for annuals, perennials and plants in 
general. Bennett speaks nationally on a wide 

NEED PERSISTS
 Working with the National Science 
Foundation to develop a hands-on component 
for the STEM curriculum, area K thru 5 children 
use small, portable greenhouses called Grow 
Labs to plant and grow vegetables in their 
classrooms. These greenhouse systems are 
either self-built or purchased through the 
National Gardening Association with grant 
money and at the season’s end, classrooms 
hold salad parties.
 Devlin anticipated the pounds of food 
produced in 2017 would be down for the first 
time because they were not able to fund a 
fall crop season. In a population that cannot 
recognize what local fresh produce is or what 
to do with it in the kitchen, the need for access 
to fresh produce is undeniable. It is hard to 
believe that an urban city in the garden state 
cannot provide for its own.

One of the Mid-Atlantic region’s most 
respected certified horticulturists and 
landscape designers, Sharee Solow blends 
a lifetime of accomplishments and 
international travel to offer uniquely 
sophisticated landscape designs and 
garden design lectures. 

An interactive game is a bi-lingual learning 
experience to teach gardening.
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Pam Bennett
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I have been in the field 
of horticulture for more 
than 25 years—the last 
15 as the co-owner of a 
garden design and
installation company. 
Like most professionals, 

my inbox and Facebook feed are inundated 
with invites to symposia, conferences and 
trade shows. Most pass by without my  
noticing or responding. 
 This fall however, the Women in Horticulture 
panel led by Susan Cohan, APLD, at County 
College of Morris in Randolph, New Jersey, 
caught my attention. It felt particularly 
appropriate in light of all the recent news 
about women in the workplace.
 Men dominate our business, and the 
statistics at the County College of Morris 
reflect that. “The student body in the 
landscape and technology program is 84 
percent male and 16 percent female and 
those numbers have held steady for several 
years,” said Brian Oleksak, chairperson of the 
college’s department. Oleksak noted that 
most of the women limit themselves to 
design and retail. Very few consider careers 
in turf management, arboriculture or 
landscape contracting.

TREND REVERSING
 The panel I attended was designed to 
be a first step in reversing that trend. When 
students are exposed to successful women
professionals in the field of horticulture, female 
students can better visualize a future for 
themselves in those positions and male 
students can rethink the roles women play 
in this industry. 
 The six panelists ranged in age from their 
early 30s to late-career professionals in their 
60s. Some were women entrepreneurs who 
ran landscape installation and maintenance 
crews. Others were nursery managers, 
landscape architects and growers. One young 
woman was not only the first horticulturist 
on staff, but also the first female member in 
the landscape department at Trump National 
Golf Club in Bedminster, New Jersey.
 These women had a lot of good advice 
to share. When I followed up with Oleksak 
to get his take on the students’ reactions, he 

shared that one female student was seriously 
considering landscape contracting and 
another marketing outdoor work clothing that 
is sized for women. Here are my takeaways 
from the event.

1. Get educated. A majority of the panelists 
thought getting a degree in horticulture 
was beneficial to their careers. Oleksak 

 believes that the community college 
model is particularly well suited for training 
people in horticulture and hopes to make 
his program a training hub for the region. 

2. Continue to learn. The panelists also 
believed that continuing their education 
to stay current with industry methods and 
trends was critical to their success over 
time. They encouraged the audience to 

 go to trade shows, join professional 
 organizations, visit gardens and study 
 people’s work that we admire. 

Lessons from Women in the Field

3. Experience working in many jobs in 
our field, even the most menial. Leirion 
Sorenson, horticulturist for Trump National 
Golf Club, said that if you have done the 
jobs that you are supervising, you could set 
realistic expectations and truly understand 
the challenges your staff members face. 
Even tying endless bows on Christmas 
wreaths can give you insight as a manager.

4. Work for others first. Most of the panelists 
agreed that if you want to design and build 
gardens, there is a lot to be gained 

 by putting in time installing and 
 maintaining gardens for an established 

designer or contracting firm. Oleksak 
 reinforced that point, noting that students 

can avoid rookie mistakes and set 
 themselves up for better long-term success 

if they put in a couple of years working for 
an experienced professional. 
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5. Be really good at what you do so you 
can choose with whom you work. Some 
panelists found that, as women, they had 
to overcome the misgivings of their male 
counterparts. Once their competence was 
established, they were able to be selective 
about which tradespeople they would work 
with. Being really skilled also allows profes-
sionals to be selective about the clients they 
work for. As Sorenson said, “This allows you 
to show your values through your work.”

6. Balancing your work with your life is 
hard but doable. Heide Taylor, garden 
center manager for Plant Detectives in 
Chester, New Jersey, carried her kid to work 
on her back for two years, even when she 
was pregnant with her second child. She 
often worked until midnight, packing and 
shipping orders, while running her own 
business on the side. 

  
 On the other hand, the flexibility that 
comes from working from home also has a 
downside; you end up working way more 
than fulltime. One bit of advice that rang true 
for me was this: When you are at work, be at 
work, and when you are at home, focus on 
the family and leave your work at the door. 
Sorensen shared how one couple in the 
nursery business for many decades had a 
rule that worked for them: When they were 
at work, they talked about work, but as soon 
as they got in the car to go home, they 
could only talk about family things.
 The Women in Horticulture panel that 
night reinforced for me the value of hearing 
other people’s stories and challenges. When 
I answered the siren call of plants and chose 
to work in our field, it was being outdoors 
and unchained to a desk job that appealed 
to me. Now that my passion has become my 
business, there have been tradeoffs for the 
joys I once felt in my garden. 
 The things that make the business of 
gardening and horticulture challenging are 
also uniquely challenging for women. But 
it’s a life that I wouldn’t trade for clean 
fingernails or smoother hands, although I 
will treat myself to the occasional manicure 
after the gardens have all been put to bed.

Carmen DeVito, Regional Director in Region 
I, grew up on a farm in Italy, which was 
the genesis of her interest in horticulture. 
She is principal of Ground Works Inc., a 
New York City-based design-build firm, and 
co-produces the award-winning We Dig 
Plants on the Heritage Radio Network, with 
Alice Marcus Krieg.

— Continued from page 9

Barry Glick’s Sunshine Farm & Gardens in 
Renick, West Virginia, has signed a contract 
to ship his hellebores to China to be planted 
in 2022 Olympic venues. The plants will be 
shipped to China this winter and grown to 
maturity at several Chinese nurseries. His 
hellebores also will be planted in a project 
in Liaoning Province.
 
The Van Wert (Ohio) Chamber of Commerce 
honored Louise Hartwig with its Ray Miller 
Award in January. The award is recognizes an 
individual who has made an impact through 
volunteer work and outstanding service to 
the community. Hartwig was a driving force in 
making the Children’s Garden project become 
a reality in Van Wert’s Smiley Park. She is a 
master gardener who can often be found 
working at the garden and educating youth 
“She’s a visionary, determined and committed 
to create spaces of beauty and inspiration in 
our community,” said Bob Spath, a local 
educator who presented the award.

Jan Kirsh, known for her fruit and vegetable 
sculptures, was featured recently in the 
wedding issue of DC Modern Luxury Magazine. 

Ron Kushner has launched a new online 
gardening newsletter, called Garden Times, is 
for novices and experienced gardeners alike. 
To find out more or to give him feedback, 
contact Ron at gardentimes123@gmail.com. 

Nancy Robson’s company, Head to Wind 
Publishing, has just released the first novel 
from award-winning writer, Wendy Mitman 
Clarke. Still Water Bending, which takes place 
primarily in a small waterman’s community in 
the lower Chesapeake, has been wonderfully 
reviewed and blurbed; it sold out its first 
printing at the Annapolis Boat Shows this fall. 
Still Water Bending, in both paperback and 
eBook, is available at Amazon, and will soon 
be in local bookstores. 

Tova Roseman begins a new column, 
“Mountain Garden”, for Tahoe Quarterly 
Magazine. The column launches in the 
“Mountain Home Architectural Issue” in March. 
Tahoe Quarterly is a high-end culture and 
lifestyle magazine covering the Lake Tahoe 
Basin in California and Nevada. 

Dick Tracy, GWA Fellow (2011), has submitted 
a correction to one of his past columns at the 
Sacramento Bee. The discovery of the ‘Early 
Girl’ tomato was previously credited to the 
wrong person. In his newest research, Dick has 
discovered that ‘Early Girl,’ one of the best-
selling tomatoes of all time, was actually 
discovered by GWA Past President (2001-2003) 
Nona Wolfram Koivula. Nona was inducted as 
a GWA Fellow in 2009.

— Continued on page 13

Derek and Carolyn Fell’s Cedaridge Farm will host the Bucks County Home & Garden tour 
in Pennsylvania April 29 through May 27.
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The spark for this column 
came on New Year’s Eve 
while I was sitting in front 
of a roaring fire in our 
wood-burning fireplace. 
I was curled up in a cozy 
chair with two books: Peter 
Wohlleben’s The Hidden 

Life of Trees and Meik Wiking’s The Little Book 
of Hygge. Hygge is a Danish word meaning 
well-being.
 Wiking believes wood burning fireplaces 
are “the ultimate headquarters of hygge.” 
Soon my eyes alighted on the subtitle of 
Wohlleben’s book Trees – What They Feel, How 
They Communicate. Guilt slowly replaced com-
fort as I watched smoke going up the chimney.
 Wood smoke contains some of the same 
chemicals as cigarette smoke, including 
carbon monoxide, nitrogen oxide, hazardous 
metals and carcinogens such as formalde-
hyde, dioxin and benzene. A further hazard 
of burning wood is small airborne particulate 
matter that can be inhaled into the lungs and 
absorbed into the bloodstream. Lung and 
heart diseases as well as cancer are linked to 
these tiny particulates. 

WOOD STOVE CAUTIONS
 The most obvious solution for those in 
developed countries is to stop burning 
wood. However, if stopping is not an option, 
firewood should be dried for a minimum of 
six to eight months. Using softwood pine and 
fir kindling and hardwoods like cherry and 
oak decrease smoke. Another suggestion is to 
use certified EPA woodstoves that reduce fine 
particulate pollution. There is also an EPA 
fireplace insert that helps them burn cleaner. 
Air purifiers are available, but they do not 
prevent outdoor pollution. Perhaps the best 
solution is to turn the fireplace into a 
decorative accent.

LONGER WILDFIRE SEASON
 Smoke is not limited to fireplaces, as we 
have seen in the numerous large wildfires 
throughout the country. In the last four 
decades, the length of the fire season has 
grown with fires igniting earlier in the spring 
and later in autumn. 
  An example of this was last year’s large 
northern California’s winter snow pack, which 
melted early. The melting water nourished 
the growth of grasses and small brush, which 

in firefighter terms means “fine fuels.” These 
fuels fed early season fires, while a very hot 
summer dried out trees leading to late season 
large timber fires. As of January 5, 2018, the 
Thomas Fire in California had burned 281,893 
acres, was 92 percent contained and project-
ed to be 100 percent contained by January 
20. The Thomas Fire and other late season 
fires throughout the country will add to the 
reported 6.4 million U.S. acres on fire reported 
August 18, 2017.
 One of the most fire-prone states on the 
East Coast is Florida, which has a climate much 
like California. Wildland, grass and shrubs, in 
addition to plants with waxy leaves, such as 
palmetto, are fuel for fires, especially in the 
spring when humidity drops. Florida is seeing 
an increase in insect pests that are destructive 
to trees. Insect reproduction rates double with 
extended warm weather. As temperatures 
rise, tree-killing insects like the southern pine 
beetle are spreading north, weakening woody 
growth and leaving behind perfect fire tinder. 
Uprooted trees, flooding and soil erosion 
due to the increase of hurricanes are other 
reminders of climate change.
 

C L I M A T E  C H A N G E          D E N C Y  K A N E

Fireplaces & Wildfires 
Aeriel View of Tongass National Forest
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VALUE OF FORESTS
 During photosynthesis, a healthy tree 
absorbs carbon dioxide and releases oxygen 
into the atmosphere. Forests sequester carbon, 
create rain clouds, hold soil in place, filter 
water, protect watershed areas, provide 
wildlife habitat, are sources of medicinals 
and places of recreation and solace. The 
importance of forests cannot be overstated, 
yet damage continues by unsustainable 
logging, agriculture, urbanization, population 
increases, mining, road building, drought, 
insect infestation, wildfires and arson. 
 One example of potential damage to old 
growth forests is taking place in the Tongass 
National Forest in southeastern Alaska. It is 
estimated that the Tongass stores eight 
percent of this country’s carbon. The 2012 
Roadless Area Conservation Act prohibits road 
construction and timber harvesting on 
National Forest lands, but two very recent 
budget riders quietly passed, exempting the 
Tongass from this rule which opens up the 
area to road building, logging and mining. 
 Wildfires in the wet Tongass rainforest are 
not common. Those that occur tend to burn 
underground, fueled by duff—dried moss, 
lichens and pine needles. These smoldering 
fires can eat their way into anchoring tree 
root systems. Climate change in Alaska has 
already lengthened its seasons and increased 
temperatures, lightning and dry periods, 
which spur wildfires whether above or below 
ground. Maintaining and protecting our 
forests is of utmost importance. Warming 
may be proceeding too fast for tree 
populations to adapt. 
 Foresters have suggested prescribed 
brush and lower branch burning to help 
prevent forest fires. Reducing fuels inhibits 
the likelihood of tree canopy fires. Forest 
restoration and planting new trees is 
increasing and is especially important for 
forest clear cut areas. Plant a Row for the 
Hungry is a successful GWA program. Perhaps 
we can add Plant a Tree for the Future to our 
GWA individual and community efforts. 

Dency Kane is a garden photographer and 
Climate Reality Leader, trained by Al Gore 
and the Climate Reality Project, dencykane@
photographer.net, dencykanephotography.
com.

NEW&Noteworthy
— Continued from page 9

Ellen Zachos has launched her first online 
course: Five Super Simple and Easy Wild Edibles 
for the Beginning Forager. It’s available at 
backyard-forager.thinkific.com, and includes 
a 14-minute video-slide show, and three 
illustrated, downloadable PDFs. Priced at 
$7, this course offers a safe and simple 
introduction to foraging and is for people 
who love the outdoors, appreciate new and 
unbuyable flavors, and are excited by the 
prospect of finding local, seasonal, organic 
food, for free. You can also sign up for her 
free foraging cook-booklet at 
www.backyardforager.com.

Rose Kings Announce 
Sustainability Tour
Passionate about seeing gardeners grow 
roses sustainably, America’s Favorite Rose 
Gardener, Chris VanCleave, has teamed 
up with Brian Puckett, curator of the first 
municipal Earth Kind Rose Trial, to launch 
the Rose Kings Sustainability Tour. The tour 
promises action-packed presentations to 
educate the masses about the joys of 
growing roses with no chemicals. 
 This national tour is geared toward
teaching the public how to grow roses 
without using harmful chemicals. Through 
fun and interactive presentations, this 
dynamic duo from Helena, Alabama, will 
show hands-on, how to select, plant and 
care for roses in the garden. 
 The tour kicked off in February and will 
make stops in Birmingham, Alabama and 
Chicago before heading out west. “We’re 
booking additional dates every week,” said 
Puckett. Learn more about the Rose Kings 
Tour and available speaking dates at 
RoseKingsTour.com.

Southwest Members 
Form Enterprise
Four GWA members from Arizona, New 
Mexico and Texas have formed a company 
to assist gardeners with tips and landscaping 
ideas for growing plants in the Southwestern 
United States. 
 The partners are Noelle Johnson, Phoenix; 
GWA Regional Director Jacqueline Soule, 
Tucson, Arizona; Teresa Odle, Ruidoso Downs, 
New Mexico and Ann McCormick, Fort Worth, 
Texas.
 “We want to help people in the Southwest 
grow plants and have fun doing it,” McCormick 
said. The garden bloggers created Southwest 
Gardening to provide region-specific advice 
from people who garden in the challenging 
conditions and climates of the Southwest. 
“The Southwestern region of the country is 
widely overlooked by traditional garden 
media,” Johnson said.
 Southwest Gardening launched January 2, 
with a blog featuring tips, projects and 
planting ideas for gardeners. The bloggers 
also have launched social media sites, where 
they post information on upcoming events, 
speaking engagements, product reviews, 
consulting expertise and their books. The site 
is aimed at helping new gardeners gain 
knowledge and comfort, so they can have 
fun growing food for their families or enjoy 
maintaining their plants and lawns.

Five Super Safe and Easy  
Wild Edibles  

for Beginning Foragers

Green & Growin’ Show in Greensboro, North 
Carolina, was nearly snowed out January 15-19, with 
an unseasonably heavy snowfall. The trade show 
had a delayed, one-day opening. Region IV National 
Director Brie Arthur (left) and GWA Treasurer Maria 
Zampini gave presentations and then met up with 
Gretchen Sedaris, superintendent of horticulture for 
the City of Raleigh, North Carolina.

http://backyard-forager.thinkific.com
http://backyard-forager.thinkific.com
http://RoseKingsTour.com
http://www.swgardening.com
http://www.dencykanephotography.com
http://www.dencykanephotography.com
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HOTOFF  the press
BRENDA ADAMS
Cool Plant for Cold Climates
University of Alaska Press
256 pages, $35
Published June, 2017

Award-winning 
designer and Alaska 
gardener, Brenda 
Adams, has spent over 
20 years experimenting 
with exceptional plants 
that thrive in the 
harshest conditions. In 
Cool Plants for Cold 

Climates, she presents vivid and detailed 
portraits of the best and most beautiful of the 
bunch. The focus is on the characteristics that 
imbue a plant with artistic impact, multiple 
seasons of beauty and ease of care, while 
ensuring success in a cold climate.

CHERYL WILFONG
Garden Wisdom 365 Days
Heart Path Press
388 pages, $19.97
Published September 21, 2017

Wilfong’s 365 day-by-
day, fresh, funny and 
wise inspirations 
remind us to practice 
mindfulness in the 
garden by using nature 
as a metaphor for 

human nature. Considering the changing 
seasons, every seeker can relax into the 
ever-changing present moment, thereby 
reducing stress and increasing happiness.

BETTY MONTGOMERY
Hydrangeas: How to Grow, Cultivate & Enjoy
James-Richards Books
143 pages, $33
Published November 15, 2017

Montgomery pulls from 
20 years’ experience 
to give beginning 
gardeners tips and 
information on the 
most successful 
methods she has found 
for growing hydrangeas. 

She describes the different kinds of hydrangeas, 
how to take care of them and offers suggestions 
on how to use them in arrangements.

CYNTHIA BRIAN
Growing with The Goddess Gardener
Waterfront Digital Press
184 pages, $9.95 Kindle
Published November 17, 2017

A Garden Shorts Series, 
Brian’s Growing with 
The Goddess Gardener 
enchants, inspires and 
motivates you to get up 
off the couch, power 
down your gadgets and 
go outside to smell the 
roses.

JULIE MOIR MESSERVY
(New) Landscaping Ideas That Work
Taunton Press
224 pages, $24.95
Published February 6, 2018

The design possibilities 
for outdoor spaces—
from front and side 
yards to backyards—
are endless, and New 
Landscaping Ideas That 
Work is your best source 
of inspired design ideas, 

practical solutions, and expert buying advice 
for landscaping your own property. Messervy’s 
new edition includes up-to-date case studies, 
along with the latest photos, site plans, 
technical information and sidebars that feature 
popular residential design elements such as 
fire pits, outdoor kitchens, desks and shade 
structures.

SUSAN MORRISON
The Less is More Garden: Big Ideas for Designing 
Your Small Yard
Timber Press
224 pages, $29.95
Published February 7, 2018

In The Less Is More Garden, Susan Morrison 
shows homeowners how to take advantage of 
their small yards and create a space in balance 
with their own aesthetic and lifestyle. Drawing 

on years of design 
experience, Morrison 
offers dozens of style-
savvy tips, recommends 
smart plants for season-
al interest and suggests 
hardscape materials to 
match. Photographs 
and case studies 

throughout illuminate a variety of inviting 
designs for inspiration.

LISA MASON ZIEGLER
Vegetables Love Flowers: Companion Planting 
for Beauty and Bounty
Cool Springs Press
176 pages, $21.99 
To be published March 29, 2018

Ziegler tells why flowers 
are the missing link 
in many vegetable 
gardens. Flowers attract 
pollinators, beneficial 
insects and other good 
creatures. These good 
bugs provide nature’s 
most powerful pest 

controls, pollination and more. Lisa walks 
readers through why there is no easier way to 
bring a steady supply of flowers to a garden 
than with a cutting garden. 

TOVAH MARTIN
The Garden in Every Sense and Season
Timber Press
288 pages, $24.95
To be published April 4, 2018

So much of gardening is 
focused on the monthly 
checklists, seasonal 
to-do lists and daily 
upkeep—weed this 
area, plant these seeds, 
prune this tree, rake 
these leaves, dig this 
hole—frantically done 

all year long. But what about taking the time 
to truly enjoy the garden in every sense? The 
Garden in Every Sense and Season does just that. 
Beginning with the heady blooms of spring 
and closing with putting the garden to bed in 
winter, Martin mindfully explores her garden 
through sight, smell, sound, touch and taste.
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GWA Webinar Series: “The Hero’s Journey & 
the Garden” with Mary-Kate Mackey
Wednesday, March 21  •  2 - 3 p.m. ET
 
The act of gardening can be likened to taking 
the Hero’s Journey—a common story form 
that appears in every culture, living or dead. 
Why not borrow this familiar fictional 
framework to save time and boost creativity 
for your next garden writing, photography 
or marketing task? Mary-Kate Mackey’s 
webinar explores the structure and gives you 
the familiarity with the form so you can apply 
it in many different situations. Discover how 
you can move quickly to the heart of your 
story—every time.
 
Connect: Over Hills, Dales & Callaway
Gardens Tour
Region IV Connect Meeting  
Pine Mountain, Georgia
Friday, March 30  •  8 a.m. - 5 p.m. ET
 
Join GWA in beautiful Pine Mountain, GA 
for an amazing visit—first to the beautiful 
Callaway Gardens and then on to the Hills & 
Dales Estate. Enjoy special garden tours, 
as well as a talk about these unique and 
gorgeous gardens “180 Years of Gardening 
at the Estate.” A truck show and Connect 
Meeting will follow the day’s activities.

 

EVENTS
GWAUpcoming

Connect: GWA @ Indiana Flower
& Patio Show 
Region III Connect Meeting  
Indianapolis, Indiana
Saturday, March 10  •  8 a.m., breakfast at 
Good Morning Mama’s; 9:15 a.m. Indiana State 
Fairgrounds
 
Join GWA for a Connect breakfast at local 
restaurant (self-pay), then early admission to 
the show at the Indiana State Fairgrounds. 
Registration is free. Additional details to come. 
 
GWA @ Canada Blooms 2018
Region VII Regional Meeting  
Toronto, Ontario, Canada
Saturday, March 10  •  8 a.m. - 4 p.m.

Canada Blooms is Canada’s largest flower and 
garden show. The meeting will start with a 
private tour of the show before it opens that 
day. Two great sessions on “Business of Garden 
Writing” follow—the first with presenters Rob 
Howard and Ken Brown and the second with 
Niki Jabbour and Tara Nolan. After a luncheon 
is the GWA Regional Meeting with words from 
Canada Blooms’ host and Landscape Ontario 
and a presentation by our sponsors, Mark and 
Premier Tech.

Connect: GWA @ Chicago Flower
& Garden Show 2018
Region III Connect Meeting  
Chicago, Illinois
Thursday, March 15  •  10 a.m. - 8 p.m.
 
With registration, GWA members will receive 
a badge in the PRESS ROOM and are free to 
come and go for the entire day. From 5 to 6 
p.m., the Chicago Flower & Garden Show will 
host a cocktail reception at RIVA located on the 
second floor of Navy Pier just outside the Show. 

A Gathering of Friends in Athens, Georgia
Region IV Regional Meeting  
Athens, Georgia
Friday, March 16  •  10:30 a.m. - 8 p.m.
 
Join GWA in Athens, Georgia for a riveting visit 
to the State Botanical Garden of Georgia. Enjoy 
special garden tours as well multiple garden 
talk options, including “Camellias: the History, 
the Stories and the People” with Brie Arthur. 
Hotel room block is available.

 
Blooms, Bird & Hops Tour in Gloucester, 
Virginia
Region IV Regional Meeting 
Gloucester, Virginia
Noon, Saturday, April 7  
Noon, Sunday, April 8
 
Join GWA in beautiful Gloucester, Virginia for 
a weekend full of beautiful gardens and local 
charm. Enjoy three private garden tours, includ-
ing the home of GWA President Becky Heath 
as well as talks by locals Rollins Woolley and Jeff 
Wright. Special thank you to event sponsors 
Brent & Becky’s Bulbs and Nuttall & Co.
 
 GWA Webinar Series: “The Foodscape
Revolution” with Brie Arthur
Tuesday, April 24  •  2 - 3 p.m. ET
 
Brie has fine-tuned her signature design 
technique of Foodscaping—a sustainable 
landscape practice that embraces beauty and 
utility. Encouraging everyone to “think outside 
of the box,” learn how pairing edibles in a 
traditional ornamental landscape increases 
bio-diversity and adds purpose to everyday 
spaces. The best edible and ornamental 
planting combinations are featured to inspire 
attendees to create purposeful landscapes 
that engage people of all ages. Organic 
growing insights are shared to encourage 
professionals and homeowners to embrace 
sustainable practices. This is a fast-paced, 
informative presentation that leaves attendees 
inspired and ready to foodscape.

The American Horticultural Society (AHS) 
is a national membership organization that 
supports sustainable and earth-friendly 
gardening.
  
Member benefits include:
• Six issues of The American Gardener  
 magazine
• Opportunity to participate in the annual 
 AHS Seed Exchange program
• Access to members-only area of website
• Free admission and other discounts at 
 300 public gardens and arboreta

 Join the  
American  
Horticultural  
Society

www.ahsgardening.org/join

A L L  T I M E S  LO C A L .

https://portal.gardenwriters.org/eweb/DynamicPage.aspx?Site=GWA&WebCode=EventDetail&evt_key=26f59f3e-edca-43c1-a795-d77e6480aacb
https://portal.gardenwriters.org/eweb/DynamicPage.aspx?Site=GWA&WebCode=EventDetail&evt_key=e93ce1a6-4494-4e21-a7d3-eb230a98dad6
https://portal.gardenwriters.org/eweb/DynamicPage.aspx?Site=GWA&WebCode=EventDetail&evt_key=0d344069-db2b-4ff4-b792-e256b3d86779
https://portal.gardenwriters.org/eweb/DynamicPage.aspx?Site=GWA&WebCode=EventDetail&evt_key=938b3b5a-f155-458f-8b74-aeebfb170ed0
https://portal.gardenwriters.org/eweb/DynamicPage.aspx?Site=GWA&WebCode=EventDetail&evt_key=6f257f52-24ab-481c-9319-c5a93782e561
https://portal.gardenwriters.org/eweb/DynamicPage.aspx?Site=GWA&WebCode=EventDetail&evt_key=deb71827-9830-4860-a456-53ce4924d66d
https://portal.gardenwriters.org/eweb/DynamicPage.aspx?Site=GWA&WebCode=EventDetail&evt_key=46efe2e3-006a-4720-be54-1d7b138d9b41
https://portal.gardenwriters.org/eweb/DynamicPage.aspx?Site=GWA&WebCode=EventDetail&evt_key=3e560d6b-f0dc-4c31-8014-597106e02f0e
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Utter the words “work for 
hire” to a bunch of garden 
communicators and the 
reactions will be all over 
the place. “Always!” “Never!” 
“Sometimes. Depends.” 
Or, maybe, “What is work 
for hire?”

WHAT I THINK WORK FOR HIRE IS
  I think work for hire is a highway to making 
money—writing for businesses that need 
marketing and content writing, and there are 
hundreds of thousands of businesses in our 
industry that need that type of content. I’ll 
write web copy, marketing emails, seed packet 
copy, books, proposal letters, instruction 
manuals and more, if someone will pay me the 
right price. I look at the garden industry and I 
see dollar signs and opportunity. 
 Jo Ellen Meyers Sharp is also in my camp, 
saying, “Maybe because my background is in 
journalism and I worked for daily newspapers, 
I’ve always done work for hire. If someone 
wants to hire me to write something for them, 
that’s fine. I don’t need my name on the article, 
but rather on the “to” line on the check.” 
Jo Ellen now does a mix of editorial and 
marketing-type writing, just like I do. 

WHAT MOST PEOPLE THINK WORK 
FOR HIRE IS
• Signing your life away for peanuts. 
• Writing something that someone paid 
 you for.
• Taking commissioned photographs, 
 particularly if the contract says, “work for  
 hire.” 
• Ghostwriting.

WHAT WORK FOR HIRE ACTUALLY IS
  True “Work made for hire” is work that meets 
the criteria of Section 101 of the Copyright Act 
(title 17 of the U.S. Code). Read the specifics. 
 GWA Attorney John W. Hazard says, “The 
work-for-hire doctrine under U.S. Copyright 
law is an exception to the rule that ‘he who 
creates owns.’ Normally, whenever a person 
creates a work like a poem, book, movie or 
software, he alone owns the copyright to it. 
The exception to this rule is the work-for-hire 
situation. Here, a person who creates a work 
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will not be the owner of the work, instead, his 
employer or the person who is paying for the 
work will be the owner.”

WILL “WORK FOR HIRE” WORK 
FOR YOU?
  Should you engage in creating “work made 
for hire?” It depends on your business model 
and the situation surrounding the work. You 
can end up signing your life away for peanuts 
if you’re not careful, or strictly limiting your 
own future use of content (writing, photos, 
videos, audio) that you created. 
 Karen Bussolini, writer, speaker and 
photographer, brings up two good points 
about work for hire and whether to do it. “I’ve 
been freelancing since 1981, back when I 
could make a living as a photographer. I was 
constantly bringing projects to editors after 
researching, scouting and shooting. I did all 
of the legwork up front,” she said. She didn’t 
want to go to all of the work to create original 
content and sign away all of the rights to all 
of it forever. 
 Another point, she said, is to be sure the 
contract states specifically how a piece of 
content is to be used and make sure that 
you’re paid for that use. “If you sell a piece to 
complement an article and it is used for 
advertising, you should be paid for the 
advertising.” There are different rates for 
different uses.
 Mary-Kate Mackey, garden communicator 

and author of Write Better Right Now—A 
Reluctant Writer’s Guide to Confident Communi-
cation and Self-assured Style, offers a case study 
of what can happen with work made for hire. 
“In my 20-year career as a garden writer, I’ve 
done both First North American Serial Rights 
and Work for Hire. Sunset magazine was always 
work for hire for freelancers and at the 
beginning, I wrote a lot for them. 
 “The upside: I got a lot of work and I didn’t 
mind not owning it because the Sunset style 
of writing is very specific to the magazine, so 
I couldn’t have used it elsewhere anyway 
without making major changes. The down 
side was that some of my work ended up in 
other places, different publications they had, 
and I was never paid again.” At that time, 
Mary-Kate said, the photographers were 
always paid when their work was used. The 
difference, was, no doubt, in the contracts. 
 For me, whether work for hire is beneficial 
depends on price for the work, where my 
life is at the time, and my needs. I, personally, 
write books work for hire, which many people 
would never dream of doing, because I like 
writing books and I don’t want to travel to 
speak and sell them. I’m good with a one and 
done payment. Usually that ends up being 
larger than an advance against royalties 
because I’m giving up the opportunity for 
future earnings from the work. (Except for 
buying copies wholesale and selling retail.) For 
someone making a living speaking who can 

https://www.copyright.gov/circs/circ09.pdf
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sell thousands of copies of books, work for hire 
might not make sense. Email marketing, seed 
packet copy and business collateral makes 
sense as work for hire. I’m writing it specifically 
for a company. What am I going to do with it 
five years down the line? 

CONSIDERATIONS
  Should you do work for hire? If your main 
income source is you as a brand—speaking, 
writing your own books, advertising for 
content on a blog or podcast, or selling 
content direct to consumers, you probably 
want to mostly do work where you retain 
the copyright, so that you can repurpose it 
without having to fully remake it, or work 
for which the contract states that you will 
be credited as the writer/creator (for 
credibility/ brand building purposes). 
 If you’re fine with being a hired scribe with 
or without credit (I am), lots of work for hire 
can mean lots of money in the bank, and you 
don’t have to worry about taking time away 
from personal-brand, money-making activities. 

CROSSING T’S AND DOTTING I’S
  In order to avoid ambiguity about who 
owns the copyright if the work doesn’t fall 
into the legal designation of “work made 
for hire,” a client or company will sometimes 
ask the creator to sign a written copyright 
transfer/assignment document spelling 
out that the creator “hereby transfers to 
client all of creator’s right, title, and interest, 
including the copyright, in and to the work 
titled ___________, which creator created 
on __, XX Date.” Under U.S. law, one cannot 
transfer/assign a copyright without a written 
document, which contains the word 
“copyright.”
 A lot of companies hire writers to produce 
what we all think of as “work for hire” but 
don’t put the specific contracts in place to 
cement copyright ownership. Make sure you 
know what you’re getting into and read the 
ownership and licensing provisions of the 
contract. In the end, it is not the job of the 
writers to protect the publisher, but to 
protect themselves. 

Katie Elzer-Peters is a writer, editor and 
book packager living in Wilmington, North 
Carolina. She’s the owner of The Garden of 
Words, LLC, through which she provides 
“work made for hire” for businesses and 
individuals and MakeMeAFreelancer.com, 
dedicated to providing tips and tools for 
business management for freelancers. Drop 
her a line at katie@thegardenofwords.com

W E L C O M E  N E W  M E M B E R S

Betty Cahill  
(303) 777-5685 
cahillbg@msn.com 
Denver, CO

Jeavonna Chapman  
jchapstk@yahoo.com 
Parkville, MD

Darryl Cheng   
darryl@houseplantjournal.com 
Toronto, ON

Jane Cigard  
(785) 393-1080 
janecigard@gmail.com
Baldwin City, KS

Teresa Golden   
tvgolden55@gmail.com 
Catskill, NY

Jim Henry   
jim_henry@me.com 
Lewes, DE

Roberta Hershon 
Blue Plate Communications 
(781) 258-1710 
roberta@blueplate.com 
i9z, MA

Harriette Hesselein 
Pleasant Run Nursery  
heidigreenfrog@aol.com 
Allentown, NJ

Lisa Hilgenberg 
Chicago Botanic Garden  
(847) 209-0700 
lhilgenberg@chicagobotanic.org 
Glencoe, IL

Matt Hollis   
matthollis2625@gmail.com 
Los Angeles, CA

Ron Kushner  
(484) 433-8846 
gardentimes123@gmail.com 
Lafayette Hill, PA

Ersell Liles 
Laughter in the Garden 
(919) 847-5243 
eliles@att.net 
Raleigh, NC

Andrew Lohaza   
andrew.lohaza@sympatico.ca 
St. Catharines, ON

Tony McCammon   
bloomhorts@gmail.com 
Twin Falls, ID

Scott McDonald 
Gardens British Columbia 
(250) 508-7590 
scottmcdonaldwork@gmail.com 
Victoria, BC

Robert McDuffie 
MCDUFFTOURS LLC 
(540) 818-0154 
mcdufftours@yahoo.com 
Blacksburg, VA

Barbara Merchant   
editorwriterbarbara@gmail.com 
Pullman, WA

David Michener 
University of Michigan Matthaei 
Botanical Gardens & Nichols 
Arboretum  
dcmichener@gmail.com 
Ann Arbor, MI

Chad Miller   
ctmiller@ksu.edu 
Manhattan, KS

Sandra Nelson   
sandrajnelson1@gmail.com 
Columbia, MO

Summer Rayne Oakes  
procyonlotor2001@yahoo.com 
Brooklyn, NY

Nora Peach 
Greenview Fertilizers by 
Lebanon Seaboard Corp 
(800) 532-0090 
nora.peach@lebsea.com 
Lebanon, PA

Deneen Reynolds-Knott  
deneen.reynolds@gmail.com 
Brooklyn, NY

Kate Russell  
(408) 215-8853 
katerussell010@gmail.com 
San Jose, CA

Lucy Saunders   
lucy.saunders@marquette.edu 
Shorewood, WI

Elizabeth Schleicher  
roses4me@sympatico.ca 
Burlington, ON

Tracy Walsh  
(651) 538-0002 
tracy@tracywalshphoto.com 
Maple Grove, MN

Tisa Watts 
Columbus Garden Coach 
(614) 404-7236 
tisa.watts@gmail.com 
Columbus, OH

Christopher Woods  
(267) 815-0122 
chrisinbenicia@outlook.com 
Benicia, CA

Michael Woods   
abmw@sympatico.ca 
Toronto, ON

 Helping Us 
Grow!
Thanks to these GWA 
members for helping to 
grow the organization.

ONE MEMBER 
Jennifer Brennan
Ben Cullen
Rosemary Dobson
Laura Grant
Anna Leggatt
Eva Monheim
Peggy Anne Montgomery
Tara Nolan
Jean Thomas
Jodi Torpey
Helen Yoest

TWO MEMBERS 
Kathy Jentz

https://www.makemeafreelancer.com


 • • 18 • •

Indexes Help Make Better Books 
(and Better Book Sales)

B U S I N E S S  C O L U M N          C L A I R E  S P L A N

In a recent Facebook post, 
Susan Morrison confessed 
that she is not a cover-
to- cover reader. “I start 
with the table of contents, 
flip to the glossary and 
then go from there,” she 

said. So what was it that sold her on Shawna 
Coronado’s book, The Wellness Garden: 
Grow, Eat, and Walk Your Way to Better Health? 
Turning to the index and finding an entry 
for “happiness.”
 Back-of-the-book indexes are like road 
maps to your book. They guide the reader to 
specific destinations, while detailing the many 
alternative routes to exploring the full breadth 
and depth of your subject. Librarians and 
book reviewers consider the index when 
making their evaluations and now, when so 
many books are purchased online, prospective 
book buyers use features like Amazon’s Look 
Inside option to scan the index to get a better 
sense of the book’s content. In fact, having 
a quality index may be a bigger factor in the 
success of your book than you realize.
 It’s important to understand that an index 
is not a listing of all occurrences of terms 
along with page locators. That’s a concor-
dance, not an index, and it’s not very useful. 
An index guides the reader to the significant 
concepts, topics and names discussed in 
the book. Passing mentions should not be 
indexed, but determining what is a passing 
mention and what is substantive is key to 
producing a good index. 

PROFESSIONAL INDEXER
  Typically, a traditional publisher handles 
hiring an indexer for your book and either 
covers the cost or bills it back to you against 
your royalties. However, if you are self-
publishing your book or if your publisher 
allows it, you may hire your own indexer. 
 A good place to start is a professional 
indexer association. In the U.S., the American 
Society for Indexing has an Indexer Locator 
directory that is searchable by subject 
specialties, such as “Gardening & Horticulture,” 
as well as other criteria. In the U.K., the Society 

of Indexers has its own searchable database. 
Both associations also offer advice to authors 
and editors on evaluating an index to ensure it 
meets professional standards. 
 It’s a good idea to line up an indexer well 
before your book is paged and ready for 
indexing, but you can always ask for a cost 

estimate based on an approximate page 
count and some sample pages of text. Once 
the final pages are ready, the indexer can give 
you a firmer price. If you wait until the final 
pages are in hand to hire an indexer, you may 
have a hard time finding one available or end 
up paying a rush fee. Indexers charge per 

The finished index gives readers a quick and easy way to locate the specific information they’re looking for.

https://www.asindexing.org/find-an-indexer/asi-indexer-locator/
https://www.indexers.org.uk/find-an-indexer/directory/
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hour or, most commonly, per indexable page. 
The Editorial Freelancers Association reports 
indexing rates in the U.S. running $5.50 to $12 
per indexable page, or $35 to $65 per hour at 
a rate of eight to 20 pages per hour, but rates 
can vary widely.

DIY INDEXING
  Authors sometimes opt to create their own 
indexes without fully appreciating what’s 
involved. Professional indexers use dedicated 
indexing software to aid in structuring and 
styling the index, according to accepted 
standards. Without that software, you must 
carefully handle alphabetizing entries and 
sub-entries, cross-referencing and other issues 
manually.
 If you want to index your own book (and 
if your publisher should agree to it), there 
are a few things you should do first. To start 
with, check your book contract. It may spell 
out who (the author or the publisher) has the 
right to determine who does the index and 
who is responsible for paying for it.
 Then, read the chapter on indexing in the 
Chicago Manual of Style. It will give you a 
good overview of the indexing process, the 
different indexing styles and methods of 
alphabetizing (your publisher may have its 
own style guides on this), and some of the 
basic rules to follow.

TEST IT EARLY
 Ask your editor if you can first do a short, 
trial run before you commit to indexing the 
whole book. Index just one chapter and send 
the result to the editor to check. You will get a 
chance to see if you really want to do the index 
yourself and your editor will be able to assess 
if the final index you’ll create is likely to meet 
their standards. I’ve been hired on more than 
one occasion to do a last-minute clean-up or 
complete replacement of an author-created 
index that didn’t measure up. Such scenarios 
can be expensive and delay publication, and 
do not make publishers happy.
 Indexing isn’t rocket science and authors 
who make the effort to learn the rules and 
methods can certainly index their own books 
successfully. But whether you hire a 
professional or create the index yourself, you 
owe it to your book—and to your readers—
to settle for nothing less than a polished, 
professional index.

Claire Splan (www.ClaireSplan.com) is a 
freelance indexer/editor and author of 
California Fruit & Vegetable Gardening and 
California Month-by-Month Gardening.

GWA members had four opportunities to network at the 2018 Mid-Atlantic Nursery Trade 
Show (MANTS), January 10-12 at the Baltimore Convention Center. The 48th annual 
gathering of green industry companies was a record-breaker – again – with more than 
11,500 attendees and 300,000 square feet of exhibits. 
 GWA held its official Connect Meeting after the first day of exhibits at the Lord Baltimore 
Hotel lobby and bar. The next morning, the show management held a breakfast briefing for 
media and GWA members. 
 Next, there was an informal lunch at a nearby eatery for those who arrived later or just 
couldn’t get enough networking in at the previous events. Finally, the GWA booth on the 
show floor was a popular meeting spot and resource for spreading the word about 
our member benefits and offerings to green industry businesses.

Region II Connect Meeting at MANTS 2018
B Y  K A T H Y  J E N T Z

https://www.the-efa.org/rates/
http://www.ClaireSplan.com


 • • 20 • •

R E G I O N  I
C A R M E N  D E V I TO

A warm hello from cold and windy New York 
City. We are having a record cold winter this 
year but that isn’t stopping us from dreaming, 
talking and writing about gardening. It’s what 
keeps me going during the short days and 
long nights in our region. We have a great 
roundup of events that our members have 
shared. I encourage you to get out, get inspired 
and enjoy all that the new season has to offer.

Jean Thomas and Teresa Golden, Master 
Gardener Volunteers, share this event: March 
8 to April 5, a non-credit horticultural course 
at Columbia Greene Community College, 
Hudson, New York. Five weekly sessions cover 
“From Seed to Harvest.” 

Kathy Connolly tackles meadows and low-
mow lawns in “Meadow 1-2-3,” 10 a.m. to 4 
p.m., Friday, March 9, Garden in the Woods, 180 
Hemenway Road, Framingham, Massachusetts, 
sponsored by the New England Wildflower 
Society and Ecological Landscape Alliance. 
This one-day seminar aims to quickly increase 
participants’ understanding of what it takes 
to create and maintain a meadow. For info, 
phone 508-877-7630.

Charlie Nardozzi will speak at these locations 
this spring: March 9-10, Philadelphia Flower 
Show; March 16-17, Chicago Flower Show; 
March 20, Middlebury, Vermont; March 31, 

Gardener’s Supply Company, Burlington, 
Vermont; April 7, Fort Ticonderoga, New York; 
April 12, Williston, Vermont, and April 18, 
Wellfleet (Massachusetts) Garden Club.
Contact Charlie for more information.

Thomas Mickey will present “The History of 
Growing and Selling Dahlias” at the Boston 
Flower Show on Friday, March 16. The talk is 
based on his research on 19th-century garden 
marketing at the Smithsonian, the Boston 
Athenaeum, Tower Hill library and the 
Massachusetts Horticultural Society Library. 

Tovah Martin is hitting the road on a whirl-
wind lecture spree to kick off her new book, 
The Garden in Every Sense and Season (Timber 
Press, March 2018). You can catch her at the 
New Hampshire Master Gardeners Spring 
Conference, Manchester, March 17; the 
Capital District Garden & Flower Show, Albany, 
New York, March 25; Minor Memorial Library, 
Roxbury, Connecticut, April 7; Torrington,
Connecticut, April 14; Westport (Connecticut)
Garden Club, April 19, and New Haven 
(Connecticut) Master Gardeners, May 3. Email 
Tovah or contact her at tovahmartin.com.

In April, C.L. Fornari will be speaking in several 
places, including at the Spokane (Washington) 
Garden Club. For information, see her 
speaking schedule. 

Jan Johnsen will be speaking about her latest 
book, The Spirit of Stone, (St. Lynn’s Press, 2017) 
in April to several groups around the country 

and is thrilled that there is interest in that 
overlooked player, natural rock in our gardens. 
Its presence enhances all the plants that we 
garden writers love so much. 

Julie Moir Messervy, of Julie Moir Messervy 
Design Studio, will be the keynote speaker 
for the 2018 Garden Symposium at Colonial 
Williamsburg, Virginia, April 14. Her keynote 
presentation will be “Home Outside: Creating 
the Landscape You Love,” and she will also 
give a lecture based on her newly released 
book New Landscaping Ideas That Work 
(The Taunton Press, January 2018). 

Karen Bussolini will be the featured speaker 
for the Federated Garden Clubs of Connecticut 
annual meeting and luncheon, April 18, with 
the topic “Naturescape Your Yard.” She will 
present “Planting the Year-Round Pollinator 
Garden” to the North Country Garden Club 
in Locust Valley, New York, April 17.

Great Gardens and Landscaping Symposium, 
Saturday, April 21 at the Woodstock Inn and 
Resort in Woodstock, Vermont, hosted by 
Kerry Ann Mendez will feature five dynamic 
lectures, great food, giveaways and garden 
gifts. Featured speakers: Dr. Leonard Perry, 
Katherine Tracey, Valerie Rollins and Kerry 
Ann Mendez. 

On April 28, Ellen Zachos will speak about 
“Gardening in Deer Country” as part of the 
Sullivan Renaissance Annual Conference & 
Spring Market in Bethel, New York.

R E G I O N  I I
T E R I  S P E I G H T

Kirk R. Brown, president of GWAF: The 
Foundation for Garden Communicators, will 
instruct the spring semester, 20-hour 
landscape design course at Northampton 
Community College in March, April and May 
in Bethlehem, Pennsylvania. He will be giving a 
new cycle of lectures: “Gardening By the Root 
of Your Plants” and “Gardening on the Verge” 
for the Hardy Plant Society Mid-Atlantic Group, 
March 17, in Philadelphia. He’s also speaking 
March 20 at the Vienna (Virginia) Garden Club, 
and March 28 at Northampton Community 
College. He’s teaching two courses for the 
Environmental Studies School at Cylborn 
Arboretum, Baltimore, Maryland, April 24. 
 His traveling partner, Frederick Law Olmsted, 
keynotes the Berks County Home Gardener’s 
School, Reading, Pennsylvania, March 10. 
Meanwhile, Kirk’s other persona, John Bartram, 

R E G I O N A L  N E W S  &  N O T E S

       

https://gardeningwithcharlie.com
http://bostonflowershow.com
tovah@tovahmartin.com
tovah@tovahmartin.com
http://www.tovahmartin.com
https://www.gardenlady.com
https://johnsenlandscapes.com
https://jmmds.com
https://pyours.com/symposium/
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will appear April 17 at the Hagerstown 
(Maryland) Garden Club; Horticulture 
Gloucester County, Virginia, April 20, and he 
will be the keynote for the National Garden 
Club’s national symposium in the heart 
of old city Philadelphia.

Kathy Jentz, editor of Washington Gardener 
Magazine, will present “Regionally Adapted 
Plants for Mid-Atlantic Gardens” noon, 
Friday, March 9 at the U.S. Botanic Garden, 
Washington, D.C. It’s part of the free, lunch-
and-learn series, but pre-registration is 
required.
 
Teri Speight will speak at the Heirloom 
Festival, March 10, at Magnolia Plantation, 
Charleston, South Carolina. Her topic will 
center on history, heritage and heirlooms.

The Hardy Plant Society Mid-Atlantic Group 
holds its 22nd March Into Spring Symposium, 
March 17, at Delaware County Community 
College, Media, Pennsylvania. The schedule
features a number of well-known GWA 
members: Stephanie Cohen, Barbara Ellis, 
Kirk Brown and Sharee Solow. Jerry Fritz and 
Chuck Hinkle also are on the docket. 

Mark Highland of organicmechanicsoil.com 
has two engagements to promote his new 
book, Practical Organic Gardening, a no 
nonsense guide to gardening naturally, 10 
a.m., March 17 at the Homestead Gardens 
Spring Flower Show, Davidsonville, Maryland, 
and 1 p.m., March 29 for the Morris Arboretum 
Soils Course, Philadelphia.

Ruth Rogers Clausen will speak at the 26th 
annual Shirley R. Wagner Garden Symposium 
Saturday, April 14, at Lancaster Farm & Home 
Center, 1383 Arcadia Road, Lancaster, 
Pennsylvania. Her topic: “Old-Fashioned 
Herbs for Modern Gardens.” 

Louise Clarke and intern Samantha Nestory 
will lead a Build-A-Bog workshop at Morris 
Arboretum’s Bloomfield Farm, Philadelphia, 10 
a.m., Saturday, May 19. Cranberries, carnivores, 
and native orchids will feature in this first time 
session. Members $70, nonmembers $80.
 Louise also will lead a wait-listed, two-hour 
trough-making workshop at Longwood 
Gardens, Saturday, April 14. The fee is $89. 
https://longwoodgardens.org /events

R E G I O N  I I I
S U S A N  MA R T I N

GWA vice president Jo Ellen Meyers Sharp 
will present three spring container programs 
at the Indiana Flower and Patio Show, March 
10-18 at the Indiana State Fairgrounds. She 
will also be presenting a program about 
native plants for pollinators at the Greenfield- 
Hancock County (Indiana) Public Library’s 
Planting for the Birds and the Bees March 10. 
For six weeks beginning March 6, Jo Ellen 
and Marion County Extension Educator Steve 
Mayer will co-instruct the City Gardener 
program. On April 10, she will talk about spring 
bulbs and companions in Evansville, Indiana.

Charlotte Adelman, prize-winning author 
of The Midwestern Native Garden - Native 
Alternatives to Non-native Flowers and Plants, 
and the 2017 companion volume, Midwestern 
Native Shrubs and Trees, will present “Garden 
in the Shade with Native Flowers, Shrubs and 
Trees” and “Attract Butterflies, Bees and Birds” at 
the Chicago Flower & Garden Show, March 15. 

Region III Director Beth Botts will present 
“Start Here for Fresh Food: First Steps for the 
New Veggie Gardener” at the Chicago Flower 
& Garden Show, March 17.

The 10th annual Growing Great Gardens 
Symposium, March 17, in Taylor, Michigan, 
features an all-GWA member speaker lineup. 
Ellen Zachos will present “Backyard Foraging” 
and “The Wildcrafted Cocktail;” Gene Bush will 
present “10 Months of Blooms in the Shade 
Garden” and Deborah Trickett will present 
“Beauty and the Bees.” This event also includes 
an extensive GardenMarket art fair. 

Scott Beuerlein of the Cincinnati Zoo & 
Botanical Garden will present “How to Become 
a Better Gardener Faster” at the Garden Club 
of Kentucky’s annual convention March 19,
in Covington, Kentucky. 

Nina Koziol will present “Outside the 
Bungalow” at the Chicago Botanic Garden 
in Glencoe, Illinois, March 20. Bungalows and 
Arts and Crafts-inspired houses are appealing 
because they were often designed to be in 
harmony with nature and outdoor living. Nina 
will explain how plants, hardscape and other 
elements can enhance a bungalow garden.

Bobbie Schwartz, author of Garden Renova-
tion: Transform Your Yard into the Garden of Your 
Dreams, has several speaking engagements 

coming up in the Cleveland, Ohio, area March 
22 and 27, as well as April 11 and 18. She will 
also speak at the Chicago Flower & Garden 
Show March 16 and 17. Find the full list of her 
events here. 

Carol Michel will speak at the LaPorte County 
Master Gardeners Spring Garden Show, 
Michigan City, Indiana, March 24. She will 
present two programs: “Ver Perpetuum—
Year- Round Flowers for Indiana Gardens” and 
“The Secrets to Happiness in Your Garden.”

Susan Betz will be signing her new book 
Neighboring with Nature, Native Herbs for 
Pleasure & Purpose, and sharing its highlights, 
in Chelsea, Michigan, March 24, and at the 
Michigan Herb Associates Educational 
Conference in East Lansing, Michigan, April 25. 

Shawna Coronado will present “Small Space 
Organic Gardens with Big Impact” during the 
Edible Gardening Workshop Series at The 
Morton Arboretum in Lisle, Illinois, April 14. 
Shawna will teach how to grow a productive, 
beautiful and organic edible garden, even if 
you have only a few square feet to spare. 

The Wildflower Festival & Ramp Romp 5K, 
April 14, at the Yew Mountain Center, Hillsboro, 
West Virginia, is a full day of nature and arts 
activities for all ages. Most activities are free. 
Barry Glick will present “Woodland Wonders 
from the Wilds of West Virginia.” 

Gardening and All That Jazz, a daylong 
symposium hosted by the Master Gardener 
Society of Oakland County, April 28, in 
Waterford, Michigan, will feature three GWA 
members in its speaker lineup. Ken Druse will 
speak on “The New Shade Garden;” Craig 
LeHoullier will speak on “Epic Tomatoes For 
Your Garden;” and Kerry Ann Mendez will 
speak on “The Budget-Wise Gardener.”

R E G I O N  I V
B A R B A R A  W I S E

Brie Arthur will share foodscaping insights at 
the Nashville Home and Garden show 
Saturday and Sunday, March 3 and 4. She 
will host a foodscaping workshop with the 
Charleston, South Carolina Horticulture 
Society, Saturday, March 10. Brie will do a 
presentation and book signing at Green 
Springs Gardens in Alexandria, Virginia, 1:30 
p.m., Sunday, March11, and the New Jersey 
Master Gardeners in Flemington, New Jersey, 
Wednesday, March 14. 

https://www.usbg.gov/events/2017/12/08/lecture-regionally-adapted-plants-mid-atlantic-gardens
https://www.usbg.gov/events/2017/12/08/lecture-regionally-adapted-plants-mid-atlantic-gardens
http://www.washingtongardener.com
http://www.washingtongardener.com
http://www.hardyplant.org/index.php?option=com_mc&view=mc&mcid=72&eventId=536609&orgId=hpsmg
http://www.organicmechanicsoil.com
https://extension.psu.edu/wagner-garden
https://online.morrisarboretum.org/page.aspx?pid=373
https://longwoodgardens.org/events-and-performances/events/trough-making-class
https://longwoodgardens.org/events-and-performances/events/trough-making-class
taylorcconservancy.org/event/growing-great-gardens-2018/
http://www.gardenclubky.org/events/south-atlantic-region-57th-annual-convention/
https://www.chicagobotanic.org/adult_education/garden_design/outside_bungalow?range_start=2018-03-20
https://clevelandlandscapegarden.com/workshops-and-lectures/
http://www.mortonarb.org/courses/edible-gardening-workshop-series-0
https://www.yewmountain.org/wildflower.html
http://www.mgsoc.org/2018Conference_registration.php
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 During the GWA Region IV meeting Friday, 
March 16 at the State Botanical Garden of 
Georgia in Athens, Brie will present “The 
Heritage Camellia Collection”, 10:30 a.m. 
to noon. That evening she will share “The 
Foodscape Revolution” with attendees of the 
Friends of the Garden annual meeting. 
 On Saturday March 24, Brie will discuss 
“Succulents in the Southeast” at the annual 
Cumberland County Master Gardeners 
Symposium, Fayetteville, North Carolina. 
Saturday April 14 Brie will be at the U.S. 
Botanical Garden in Washington, D.C., to 
present “Fragrance in the Air: A Study of 
Seasonal Fragrant Trees and Shrubs.” Brie will 
travel to Asheville, North Carolina, to host a 
Foodscaping workshop at the North Carolina 
Arboretum, Wednesday, April 18. She will be 
the keynote speaker Thursday, April 19 at the 
Southern Appalachian Plant Society, Kingsport 
(Tennessee) Higher Education Center.

Annie Martin, aka Mossin’ Annie, author of The 
Magical World of Moss Gardening, has several 
events lined up. She’ll talk about “The Magical 
World of Moss Gardening,” March 7, at a private 
event of the Athens (Georgia) Garden Clubs, 
Oldest Garden Club in America.
 March 10, she’ll deliver the keynote at the 
Rutherford County Master Gardeners Spring 
Garden Conference, Spindale, North Carolina. 
Annie will be at the U.S. Botanic Garden, May 
4 and 5 to deliver free lectures and conduct 
a hands-on workshop on moss dish gardens. 
Each program is free and open to the public.

Barbara Pleasant will discuss her newest 
book, Homegrown Pantry, at Virginia’s Festival 
of the Book in Charlottesville, March 22-23. On 
April 28, she will take the stage at the Mother 
Earth News Fair in Asheville, North Carolina.

At 7:30 p.m., April 8, Brent Heath will present 
“Undaunted Daffodils” at the American
Daffodil Society’s National Convention, 
Franklin Marriott Cool Springs, Franklin, 
Tennessee. At 6 p.m., April 19, he will present 
“Bulbs as Companion Plants” for the Pittsburgh 
Botanic Garden. And at 10 a.m., April 21, he 
will give several different presentations for 
the South Dakota Horticulture Society at New 
Plains, Huron, South Dakota. All of these 
events are open to the public. 

Pam Beck will present two lectures for the 
upcoming Colonial Williamsburg’s Garden Sym-
posium to be held April 14 and 15 in Virginia.

Arlene Marturano debuts “Coming Home to a 
Garden of Eatin’,” an edible-education outreach 

program, at the Carolina Children’s Garden 
in Columbia, South Carolina. Portable bucket 
salad gardens for schoolchildren and their 
families to grow seasonal crops for nutrition 
and exercise are part of the program. She is 
presenting “Think Life a Butterfly,” a talk on 
how the biology and behavior of butterflies 
influences plant selection and garden design 
to residents of the LifeLong Learning 
Community at Sun City Carolina Lakes, 
Fort Mill, South Carolina, May 7. 
 

R E G I O N  V
S H E L L E Y  C R A M M

If you’re in the Colorado and Wyoming 
neighborhoods, please stop by any of Jodi 
Torpey’s spring programs: “Cultivating 
Community, One Seed at Time,” Colorado 
Book Festival, March 5, sponsored by Colorado 
Authors’ League, Denver Public Library, Denver, 
Colorado; “Heirloom Kitchen Gardening,” April 
7 (and May 10), sponsored by Denver Botanic 
Gardens, Plains Conservation Center, Aurora, 
Colorado; “Vertical Vantage,” 2018 Gardening 
for Success Conference, April 14-15, sponsored 
by the Laramie County Master Gardeners, 
Laramie Community College, Cheyenne, 
Wyoming; “Foodscaping: Growing Food & 
Flowers Together,” April 28, sponsored by 
Tagawa Gardens, Centennial, Colorado. 
For more information.

At 10:30 a.m. March 10, Judy Nauseef will 
speak at the Greater Des Moines Botanical 
Garden’s “Learn on Saturdays: program about 
“Native Plants for the Gardener: Adding Beauty 
and Habitat to Your Landscape.” Judy will again 
inform on native plants at the Delaware 
County, Iowa, Master Gardeners Monday in 
March showcase with “Native Plants for the 
Gardener: Sustainable Choices for Iowa,” 
March 26. 

On Saturday, March 10 at 11:30 a.m., Cathy 
Wilkinson Barash will be speaking on “Edible 
Flowers from Garden to Palate” at the Greater 
Des Moines Botanical Garden in Des Moines, 
Iowa. The presentation, which is part of the 
ongoing “Learn on Saturdays” programs, 
includes luscious photos from her book of 
the same title and some of her recent culinary 
creations. Cathy will be offering tastings of 
her several edible flower creations. 

Rhonda Fleming Hayes will present “Kitchen 
Gardening: A Bountiful Edible Landscape,” 
9:30 a.m. to noon, Saturday, March 24 at the 
Minnesota Landscape Arboretum, in Chaska. 

Participants will learn how to design a potager 
that is both pretty and productive.

Susan Holland will attend the PITCH 
conference at the Literary Loft, Minneapolis, 
April 20-21, to pitch her new book, The Garden 
of Eaton – Botanical Adventures of Mary Emily 
Eaton (1873-1961). Susan is a co-organizer of 
the American Hemerocallis Society Region 
One Summer Event in her hometown of 
Bismarck, North Dakota, this July. The 
publication Susan edits and produces for the 
American Hemerocallis Society Region One, 
The Daylily Pioneer, continues to win national 
awards.

Shelley S. Cramm will be the featured speaker 
at Beautifully Rooted, a women’s retreat at 
Falls Creek Retreat Center near Raymond, 
Washington, April 20-22. The refreshing 
woodlands and rushing waters of Falls Creek 
provide excellent scenery for soaking in the 
garden themes and metaphors in God’s Word, 
topics of her four sessions throughout the 
weekend. For event registration.

REGION VI
TOVA ROSEMAN

Mary-Kate Mackey presents a GWA Webinar, 
“The Hero’s Journey and the Garden,” 2 to 3 
p.m., March 21. Details on the GWA website.

Mark Turner will present his “37 Natives 
for Northwest Gardens” at the Snohomish 
(Washington) Garden Club, Monday, April 9. 
 Mark also will lead a field trip for the 
Washington Native Plant Society study 
weekend, May 5 and 6. He’ll be teaching 
“Smartphone Wildflower Photography” in the 
Columbia Gorge. 

Jacqueline Soule links to the National Summer 
Reading Program each year and offers work-
shops that tie into gardening. This year the 
topic is music. Jacqueline is already booked 
for a number of programs on “Using Plants to 
Make Music,” including at Tubac Presidio State 
Historic Park, Tubac, Arizona, April 22. 

REGION VII
WENDY DOWNING

Niki Jabbour and Tara Nolan will make a joint 
presentation at Canada Blooms, Friday, March 
9, about “How to Grow More Food in the Space 
You Have.” Niki will do a presentation Saturday, 
March 10, about unique edibles from her new 
book Veggie Garden Remix. Tara will lead “Raised 

http://daffodilusa.org/events-show-calendar/national-convention/2018-national-convention/#sched
http://pittsburghbotanicgarden.org
mailto: Jodi@WesternGardeners.com
http://www.dmbotanicalgarden.com/events-programs/calendar-events/387-learn-on-saturdays/
https://portal.gardenwriters.org/eweb/DynamicPage.aspx?Site=GWA&WebCode=EventDetail&evt_key=6f257f52-24ab-481c-9319-c5a93782e561
http://www.snohomishgardenclub.com
https://www.wnps.org/study_weekend/home.html
http://www.tubacpp.com
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REGION I
GardenScape, Rochester, New York’s flower show, returns March 8-11 after a three-year 
hiatus, with display gardens, marketplace and seminars. Presented by the GardenScape 
Professionals and PLANTgflx. 

Out of the Woods: Celebrating Trees in Public Gardens, third New York Botanical Garden 
Triennial, runs through April 22. The American Society of Botanical Artists’ exhibition 
explores the theme of trees in public gardens. The 45 juried works depict a wide range of 
tree specimens from international botanical gardens and arboreta.

Mark Highland shares information on The 24th Annual ELA Conference & Eco-
Marketplace, March 7 and 8 at University of Massachusetts Amherst. The 2018 conference 
program offers many well-known speakers who are experts in their fields. Conference 
speakers will address a variety of topics listed on our website. 

Region I has a number of great flower shows:
Boston, Massachusetts March 14-18, Boston Flower & Garden Show
Portland, Maine March 21-25, Maine Flower Show
Troy, New York March 23-25, Capital District Flower & Garden Show

“What Happens When Naturescaping Meets Main Street?,” 2 to 3:30 p.m., Saturday, March 
24, Lyme Public Library, 482 Hamburg Road, Lyme, Connecticut, Lyme Garden Club & 
Friends of the Lyme Public Library. Talk covers the challenges of integrating naturalized 
landscapes, such as low-mow lawns and meadows into more conventional landscape 
settings. Contact: Judy Davies, 860-526-9868.

The Garden Conservancy 2018 Open Days Program includes several spring 
opportunities to visit private gardens and attend Digging Deeper events such as lectures 
and garden activities for children.
• March 24, First Open Day of the 2018 season, Trumansburg, New York.
• March 24, Digging Deeper lecture “I Plant, Therefore, I Am—Stories from a Connecticut  
 Kitchen Garden” with Pamela Page at the Cary Institute of Ecosystem Studies, 
 Millbrook, New York.
• April 14, Digging Deeper lecture “The Budget-Wise Gardener” with Kerry Ann Mendez  
 at the Cary Institute of Ecosystem Studies.
• April 28, Digging Deeper lecture “The Garden in Every Sense and Season—A Bootcamp  
 for the Senses” with Tovah Martin at the Cary Institute of Ecosystem Studies.
• April 29, Digging Deeper Family Time event, “The Magic of Making More Plants—A  
 Workshop for Kids, The White Garden,” 199 Elmwood Road, Lewisboro, New York.

21st Century Wildness: Poetry Workshop at Brooklyn Botanic Garden, 2 to 5 p.m., March 
25. Can a poem about roses say something new? In this poetry workshop, investigate 
how to write about nature in ways that illuminate its wildness, avoid tropes and respond 
honestly to the contemporary landscape. Students will write and share drafts and come 
away with new strategies for engaging with the environment—immediate and global—
through poetry. All levels welcome.

On April 14, Spring Gardening Day at Columbia Greene-Community College in Hudson, 
New York, the Fabulous Beekman Boys of TV lifestyle fame are featured speakers. 
Attendees may choose among 16 classes conducted by Master Gardeners and 
community professionals, $25. Pre-registration required, includes two classes and the 
keynote speech. Lunch will be available. 

REGION III
Outdoor photographers can sharpen their skills in a four-week course “Photography: 
Outsmarting Mother Nature,” taught by certified professional photographer Jack Carlson. 
Classes begin March 7 at the Chicago Botanic Garden, Glencoe, Illinois.

— continued on Page 25 

R E G I O N A L  E V E N T S

Bed Revolution” workshops at the Royal 
Botanical Garden, April 10, and at Lee Valley 
Tools in Burlington, Ontario, April 21.

Bobbie Schwartz, Cleveland landscape 
designer and author of Garden Renovation: 
Transform Your Yard into the Garden of Your 
Dreams will speak at Canada Blooms, Sunday, 
March 11 about “Realizing One’s Vision.”

Tony Spencer, aka The New Perennialist, will 
present “Splendor in the Grass: The Piet Oudolf 
Approach to Working with Grasses” at Canada 
Blooms, Sunday, March 11. You can also hear 
him at Credit Forks Garden Club, March 20, 
and the River’s Edge Gardeners’ Symposium, 
Cambridge, Ontario, April 14.
 
Ken Brown is among the speakers at the 
Peterborough Master Gardeners’ Day, March 
17, and again at the Northumberland Master 
Gardeners, March 21. Ken is also among the 
speakers April 14 at the Peterborough 
(Ontario) Garden Show— voted one of 
Canada’s 150 Garden Experiences in 2017—
at the Evinrude Centre, April 13-15. 
 
Miriam Goldberger will present two talks in 
Pittsburgh at the Master Gardeners’ Annual 
Symposium, April 28. Her topics are “Taming 
Wildflowers—From Seed to Vase” and ”The 
Reel History of Lawn in North America—
Transcending Traditional Turf.”

Canada Blooms is Region VII Tradition
Region VII will have a Regional Meeting 
at Canada Blooms, Saturday, March 10. 
Canada Blooms is Canada’s premier 
flower and garden festival held at the 
Enercare Centre, Toronto, Ontario, March 
10-19. 
 There will be plenty of stunning and 
creative gardens in a dazzling display of 
color, texture and fragrance designed 
by Canada’s best landscape designers, 
architects and builders. Choose from 
more than 100 hours of seminars and 
demonstrations by industry experts. GWA 
members will enjoy an early morning 
tour, entertaining and educational 
speakers, as well as lunch, with time to 
network prior to our meeting. 
 National and Regional Directors will 
be there to field any questions. We look 
forward to seeing you. Registration 
information will be emailed shortly, so 
watch your inbox! Several GWA members 
are speaking, too.

https://portal.gardenwriters.org/eweb/DynamicPage.aspx?Site=GWA&WebCode=EventDetail&evt_key=e93ce1a6-4494-4e21-a7d3-eb230a98dad6
https://www.rochesterflowershow.com
https://www.nybg.org/event/asba-triennial-woods/
http://www.ecolandscaping.org/ela-conference-program/
http://www.ecolandscaping.org/ela-conference-program/
http://www.bostonflowershow.com
http://www.ecolandscaping.org/wp-content/uploads/2018/02/2018-ELA-Conference-Brochure.pdf
http://www.maineflowershow.com
http://www.gardenandflowershow.com
https://www.gardenconservancy.org/open-days
https://www.bbg.org/visit/event/21st_century_wildness_poetry_workshop
https://www.chicagobotanic.org/adult_education/photography/photography_outsmarting_mother_nature
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Jeff Lowenfels chuckles 
when he hears gardeners 
complain about snails, slugs 
or even armadillos and deer 
invading a garden. That’s 
because the long-time 
garden writer from 

Anchorage, Alaska, has to fend off 1,000-pound 
moose. The rustling of leaves and the sharp 
snapping of twigs herald the approach of the 
formidable creature in his garden. 
 Gardening in America’s 49th state is a little 
different than anywhere else. Anchorage 
has a subarctic climate with only a 105-day 
growing season; but what a growing season it 
is. Buoyed by 15 to 18 hours of sunlight during 
the summer, gardeners get a photosynthesis 
bonus. You’ve probably heard stories of freakish 
vegetables in the Land of the Midnight Sun. 
Would you believe 138-pound cabbage, 
65-pound cantaloupe and 25-pound broccoli?

BOSTON TO ANCHORAGE
 Of course, freakishly large vegetables 
aren’t what drew Jeff to Anchorage way back 
in 1975. Instead, it was a near-tragedy that 
prompted the life-changing decision. One 
sunny afternoon, Jeff, then a Boston-based 
attorney, was on a date with Judith, his future 
wife, at the Boston Botanical Garden when he 
was held up and shot by a bunch of kids. 
  “Judith saved my life as she was a nurse,” Jeff 
recalled. “Even though it was only our third 
date, I proposed the next morning while in 
the hospital recuperating from a bullet wound 
in my neck. 
  “While my life passed before my eyes right 
after being shot, I paused at the 1959 National 
Geographic my dad left in the bathroom for us 
to read,” Jeff said. “It was the Alaska statehood 
issue with the big cabbages. My proposal 
included a stipulation that we would move 
to Alaska—as far away as we could get from 
Boston.” 

 
BOUNDLESS ENTHUSIASM FOR GWA
 The rest, as they say, is history. Many fellow 
members of GWA know Jeff for his enthusiasm 
at annual symposiums. He is passionate about 
Plant a Row for the Hungry, which he began in 
1995, and he has distributed thousands of 
pounds of extra vegetables to the hungry. 
His latest passion concerns soil, fungi and 
microbes, as evidenced by his trilogy of 
award-winning books on the subjects (Teaming 
with Fungi, Teaming with Microbes, and Teaming 
with Nutrients). Other symposium participants 
may know Jeff from his participation at the 
First-Timer Reception and his penchant for 
making the motion to accept the minutes at 
the annual GWA business session. 
  Jeff was a two-term president of Garden 
Writers Association (1993 to 1995), was 
honored as a GWA Fellow (1998) and inducted 
into the Hall of Fame (2004). He and Judith are 
regulars at GWA conferences, having attended 
some 25 symposia since 1981. And that’s a 

mean feat considering Anchorage is 1,438 
miles and a three-hour flight to the nearest 
major city (Seattle) in the continental U.S. It’s 
not unusual for the Lowenfels to endure a 
3,000-mile-plus trek and 10 hours in the air and 
airports just to get to a symposium.
  Jeff is proud of the fact that he was able to 
encourage GWA to hold its Annual Symposium 
in Anchorage in 1994. Some 300 members 
attended and still talk about the glacier they 
visited, the high-flying bald eagle that followed 
one of the buses, the moose that lived in a 
downtown park, the visit to the Alaska State 
Fair to gawk at the freakishly giant vegetables 
as well as the hundreds of hanging baskets 
that decorated downtown. No disrespect to 
Victoria, British Columbia, but Anchorage bills 
itself as “the hanging basket capital of the 
world.”

LONGTIME COLUMNIST
 But did you know that Jeff’s weekly garden 
column in the Anchorage Daily News is the 
longest-running garden column in North 
America? He has never missed a week since 
it started in November, 1976. “Every single 
frickin’ week,” Jeff said, “vacations, included.” 
The column was originally called “Petal Power,” 
but, “Mercifully it is now just my name, which 
is bad enough,” Jeff said, with a laugh. “After 
more than 2,000 columns, who would be 
so foolish as to never miss a week in over 40 
years? It is sort of a neurotic thing, don’t you 
think?
  “Of course, you don’t write a column for 
this long if you are married and your spouse 
isn’t cooperative. I’ve interrupted vacations, 
funerals, weddings and more to make sure the 
column is in. Fortunately, Jude is all in. In fact, 
sometimes I think she is my only reader. In any 
case, on our couch is a needlepoint pillow she 
made: ‘Oh God, I have a column to write.’ ”
  Jeff’s column won five Quill and Trowel 
Awards over the years. It is the most-honored 
column in GWA history. Jeff remembers his 
first column was on poinsettias. “Sure, I write 
about the same subjects from time to time, 
but there is always a new angle or new 
information,” he said. 
  “My favorite ones are the end-of-year 
political ones. I allow myself one political 
column a year where I tie gardening into some 
current political event.” 
  This year’s column featured gems such 
as, “It’s the antics of our president that had 
me fuming while working in the yard. What 
Alaska gardener, by way of example, doesn’t 
wince every time there is an early morning 
tweet from you-know-who directed toward 
North Korea? Our Alaska cabbage patches are 

M E M B E R  P R O F I L E          K E I T H  M U R O A K A

Longest Running Garden 
Columnist in America Started 
Plant a Row for the Hungry

Jeff Lowenfels, former GWA president, is credited 
with founding Plant a Row for the Hungry.
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Kim Jong Un’s nearest U.S. bull’s eye. Can we 
at least all agree to stop the tweeting about 
‘Rocket Man’?” 
  His best garden advice? “Put the beer traps 
outside the garden beds and not inside it. 
Why do garden writers advise people to 
attract slugs into their garden beds? Silly.”
 
GARDENING HERITAGE
  Jeff’s madness for gardening goes all the 
way back to infancy. “My father took me out 
to the garden in a basket. We lived on 8 acres 
in Scarsdale, New York, full of lawns, orchards, 
flower and vegetable gardens and the biggest 
compost pile you ever saw. We grew most of 
our food, had chickens and ducks and, for a 
short time, a horse that ran away a lot. 
  “We had the biggest Troy-bilt rototiller you 
can imagine, a Versailles flower garden and 
lots of lawns and trees. We had around 80 
cherry and apple trees with a few peaches
and pears. My brothers and I picked the fruit, 
made cider and ate preserves.” 
  Almost all of Jeff’s childhood memories 
center around gardening. “My father and his 
father were both frustrated farmers who had 
to run a city business. If I wanted to be around 
my father, I had to garden.” 
  Jeff recalls his father getting him and his 
brothers to play Tom Sawyer. “We would get 
all the kids in the neighborhood to help 
rake all the leaves, which went in the afore-
mentioned compost pile. What a jumping pile 
we had! And the best worms for miles!” 
  He maintains that his family is at least 
partially responsible for Miracle-Gro. “The 
founder (of Miracle-Gro) worked for my dad 
and grandfather. He hated his job and quit 
to sell the stuff.” 
  Jeff has never taken any formal gardening 
classes. “Never even done the Cooperative 
Extension course for Master Gardeners. 
However, I grew up surrounded by gardening 
books and magazines, and read all the great 
stuff our fellow GWA members put out. You 
can learn an awful lot that way.”
  According to Jeff, the best thing about 
joining GWA, “The deep and long friendships 
established. Oh sure, the swag (picked up at 
symposium trade shows) is fun” he said. “The 
private tours of gardens are great, the venues 
often unbelievable, but friendships are what 
GWA has been all about.”

A former journalist and teacher, Keith 
Muroaka has been a GWA member for 38 
years and a four-term national director for 
Region VI. His weekly column, honored four 
times with a Quill & Trowel Award, ran for 39 
years in numerous California newspapers.

— continued from Page 23

The APLD (Association of Professional Landscape Designers) and Holden Forests & Gardens 
will host the 5th Annual Green Conference: Adaptive by Design; How the Changing 
Climate is Key in the Landscapes of Tomorrow on March 8 at the Holden Arboretum, 
Kirtland, Ohio. The focus of the conference will be adaptive sustainable design as an 
approach for the arborist, farmer, landscape designer, horticulturist and business owner. 

The Michigan Horticultural Therapy Association will hold its 39th annual conference, 
March 9 at Michigan State University, East Lansing, Michigan. Barb Kreski, M.H.S., will 
present the keynote address, “Horticultural Therapy: Let’s Get Ready and Get Going.” 
Anyone interested in learning how the people-plant interaction brings therapeutic 
change and improves well-being is encouraged to attend. 

REGION IV
Aimee Coker has provided a great list of activities:
 The Texas Master Gardener Conference will be in College Station, April 4-6. The 
organization celebrates its 40th anniversary.
  The Cape Fear Garden Club Azalea Garden Tour, sponsored by the Cape Fear Garden 
Club, will be April 13-15, in Wilmington, North Carolina.
  Buddy Lee of the Southern Living Plant Collection and Encore Azalea will speak at the 
Sacred Heart Garden Festival in Augusta, Georgia, on April 20. He also will speak at the 
Florida Federation of Garden Clubs Conference in St. Augustine, Florida, from April 22 to 24.
 The Alabama Master Gardener Conference will be from May 2 to 4 in Birmingham.
 The 10th annual Garden Bloggers Fling will be in Austin, Texas, from May 3 to 6.

Charlotte Germane invites us to the Spring Market at the River Farm, at the Alexandria, 
Virginia, headquarters of the American Horticulture Society, April 13 and 14.

Jenks Farmer invites everyone to “Cold-Hardy Citrus in the South,” a presentation by a 
leading Zone 8 citrus grower, April 21, as part of Figs and Friends—Growing a Backyard 
Orchard workshop, Beech Island, South Carolina. 

Geri Laufer submitted this fun event in Atlanta, Georgia, April 21-29: A week of plein air 
visual art activities includes 30 premier American artists arriving in Atlanta for the 4th 
annual Olmsted Plein Air Invitational. Daily public locations; evening art parties; 
purchase appealing Impressionist-style paintings by your favorites; locals participate in 
the public PaintQuick competition in the park Saturday and Sunday, April 28-29. 

Kim Halyak invites GWA members to the 3rd annual Cooper Young Garden Walk, “Cooper 
Young Goes Native,” showcasing native plants in an urban setting, May 19-20. Begin your 
tour at the Cooper + Young Intersection, Memphis, Tennessee. Speakers include Doug 
Tallamy, author of Bringing Nature Home, and Chris Cooper, author of Using Native Plants. 
Details can be found on Facebook, Cooper Young Garden Walk.

REGION VI
The Mar Vista Green Garden Showcase in southern California, returns on Saturday, 
April 28, 2018 from 10 a.m. to 4 p.m. for another fun and free celebration of sustainable 
gardening. From chickens to beekeeping, rain barrels to composting, native plant 
selection to garden design overview, our goal is to provide a relaxing day in 20 of Mar 
Vista’s most beautiful sustainable gardens AND give visitors plenty of know-how to 
feed their own sustainable garden dreams. 

REGION VII
The Canadian Tulip Festival, May 11-21, will be held in Commissioners Park in Ottawa, 
Ontario. Visitors will find more than one million tulips in bloom across the Capital as well 
as an artistic interpretation of the tulips by all levels of the artistic community. This truly 
spectacular display celebrates the friendship inspired by the Dutch gift of tulips to the 
Canadians in 1945.

R E G I O N A L  E V E N T S

http://www.holdenarb.org/event/5th-annual-green-conference-adaptive-by-design-how-the-changing-climate-is-key-in-the-landscapes-of-tomorrow/?instance_id=870
http://www.michiganhta.org/index.php/39th-annual-conference
https://txmg.org/events/2018-tmga-annual-conference/
http://ncazaleafestival.org/event/cape-fear-garden-club-azalea-garden-tour/
http://www.sacredheartgardenfestival.com/
https://txmg.org/events/2018-tmga-annual-conference/
http://gardenbloggersfling.blogspot.com/2017/04/save-date-for-austin-fling-2018.html
www.ahsgardening.org/sgm
http://www.olmstedpleinair.com
http://www.olmstedpleinair.com/paint-quick-competition/
https://www.facebook.com/CooperYoungGardenWalk/
http://marvistagreengardenshowcase.blogspot.com/
http://www.tulipfestival.ca
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AHS National Children & Youth Garden 
Symposium in Ithaca, New York
Cornell University’s Garden-Based Learning 
Program will serve as the local host for the 
American Horticultural Society’s 26th annual 
National Children & Youth Garden 
Symposium in Ithaca, New York from July 11 
to 14, 2018.
 This professional development event will bring together hundreds of educators, garden 
designers, community leaders, youth program coordinators and others from across the 
country who are dedicated to connecting children and youth to the natural world. AHS offers 
discounts for members. Attendees will:

• Explore topics ranging from curriculum to program management to garden design and 
 maintenance through educational sessions, field trips, and expert keynote presentations.
• Experience Central New York’s abundant natural beauty and the world-renowned facilities 
 of Cornell University such as Ithaca Children’s Garden and Cornell Lab of Ornithology.
• Share ideas, success stories and inspiration with like-minded colleagues from across the nation.

G R E E N  I N D U S T R Y  N E W S

GardenResearch.com is Home to 
the National Gardening Survey
The National Gardening Survey (NGS) is the 
comprehensive market research report that 
leaders in the lawn and garden business count 
on each year to track the market and help 
them make strategic marketing decisions. 
Conducted annually since 1973, the Survey 
provides in-depth and up-to-date marketing 
information on industry trends, household 
participation, consumer profiles and retail 
sales. Probably one of the best-known surveys 
of gardeners and their gardening habits, it was 
manned for years by Bruce Butterfield, who 
died in September 2016. 
 Bruce started his career at the National 
Gardening Association in 1978, specializing 
in lawn and garden industry market research, 
and continued his work in the field as its 
research director before segueing to that 
position at GardenResearch.com. 
 A well-known and respected name in the 
gardening industry, Bruce had been 
responsible for conducting and reporting 
results of the annual National Gardening 
Survey for more than 35 years. He also 
performed custom research for nearly every 
major company in the lawn and garden 
industry. 

 These many years of experience doing 
market research about gardeners and garden-
ing trends gave Bruce a unique understanding 
of who gardeners are, what they need and 
want, why they buy the products they do, 
where they shop, how gardening trends have 
changed in the past and where they are 
headed in the future. “Bruce committed his 
career to our industry, and was well liked, 
highly admired, and is sorely missed,” said 
Paul Cohen, professor at Castleton University 
in Vermont and principal at Paul Cohen & 
Associates. 
 Cohen, a long-time friend of Bruce, has 
taken on the role of research director for 
GardenResearch.com. Paul has conducted 
marketing research in the Lawn and Garden 
industry for more than 40 years. He can be 
reached at paul.cohen@castleton.edu

Gardener’s Supply Starts 
Hunger Relief Program
Gardener’s Supply Company is launching a 
hunger relief initiative called Garden to Give, 
a program to inspire their community of 
gardeners to share some of their garden’s 
bounty with those in need. Gardener’s 
Supply pledges to donate produce from their 
Company Farm. They invite folks to donate 
homegrown fruits and veggies to your local 
food pantry, soup kitchen or other hunger 
relief agency.

Corona Parent Adds British Line
Hamilton, Canada – Venanpri Tools, the Hand 
Tools division of Venanpri Group and owner 
of the Bellota and Corona brands, has 
acquired Burgon & Ball Limited. Burgon & Ball 
is a U.K.-based manufacturer and supplier of 
premium gardening, agricultural and giftware 
products. The terms of the transaction were 
not disclosed.

Selby Exhibits Warhol
Consummately cosmopolitan and cool, Andy 
Warhol in the great outdoors seems like an 
oxymoron. Yet the groundbreaking artist 
known for his Pop Art multiples of celebrities 
and soup cans created more than 10,000 
images of flowers over the course of his career. 
 “Warhol: Flowers in the Factory” at Marie 
Selby Botanical Gardens on Sarasota Bay, 
Florida, showcases the surprising, and little 
examined, role of nature in Warhol’s art and 
life. The spectacular 15-acre tropical setting of 
Marie Selby Botanical Gardens on Sarasota Bay 
will provide a matchless context for examining 
Warhol’s fascination with the natural world 
in this focused, immersive exhibition, which 
continues through June 30.

Flowers is one of Andy Warhol’s paintings on display 
at Marie Selby Botanical Gardens’ exhibit Warhol: 
Flowers in the Factory through June 30.
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Paul Cohen, research director of 
GardenResearch.com.

http://gardenresearch.com
http://gardenresearch.com
http://gardenresearch.com
mailto:paul.cohen@castleton.edu
http://ahsgardening.org/gardening-programs/youth-gardening/ncygs/2018-ncygs/overview
https://www.gardeners.com/how-to/garden-to-give/gardenToGive.html
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Since its inception 12 years ago, American 
Beauties Native Plants has been supporting 
environmental research and education, which 
are at the very core of its mission. At MANTS, 
American Beauties announced the develop-
ment of an endowment to support its mission.

Steve Castorani, left, of North Creek Nurseries, 
and Lisa and Mark Sellew of Prides Corner Farms, 
co-owners of the American Beauties Native 
Plants brand, hold the plaque commemorating 
the founding of the American Beauties Native 
Plant Research Endowment.
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American Beauties Native Plants Creates Endowment
 “Through the effort and support of our 
grower network, Carolina Native Nursery, 
Civano Nursery, Midwest Groundcovers, Prides 
Corner Farms, Willoway Nurseries, and our 
online retailer Garden Crossings, great strides 
have been made toward realizing this mission 
in the creation of the endowment,” said Peggy 
Anne Montgomery, the company’s brand 
manager. Here’s how the company, its growers 
and endowment support native plants:
• Beginning in 2018, pledged $25,000 to be 

awarded to the HRI Endowment to fund 
native plant research over five years. “I am 
honored that American Beauties is creating 
a research fund focused on the vital role of 
native plants,” said Mark Sellew, co-owner 

 of American Beauties Native Plants.
• Partnered with the National Wildlife 
 Federation and donated more than $270,000 

to support its Wildlife Habitat Program. 
• Over the past three years, a $12,000 
 donation to Pollinator Partnership.
• $1,000 to the National Audubon Society in 

2018.
• University of Delaware and Douglas Tallamy 

$3,500 in 2018 for research on native plants 
and pollinators to support an intern or grad 
student.

• Along with partners, supported Hometown 
Habitat, Stories of Bringing Nature Home 

 documentary by Catherine Zimmerman: 

American Beauties, $5,500; Prides Corner 
Farms, $5,000 and Willoway Nurseries, 
$5,000.

• 850 plants donated to help Girls Scouts 
celebrate their 100th anniversary.

• 3,000 plants donated for special projects 
around the country for Groupon Grassroots.

• 650 native plants for a New York City 
 eco-elementary school. 
• More than 200 plants to build a pollinator 

garden for Growing Solutions Farm in 
 Chicago, a vocational therapeutic garden 
 for young adults with autism.
• 1,350 plants to the Gateway National 
 Recreation Area as part of a Hurricane 
 Sandy restoration project. 
• 500 native plants to help eco-school in 

Minnesota build outdoor classroom.
• American Beauties donated a native plant 

landscape design for a Whole Foods 
 distribution center in Munster, Indiana.
• American Beauties teams with Country 

Gardens magazine and Easy Garden Projects 
to give away a $7,500 Wildlife Waystation.

 “Native plants are critically important to 
our environment and are a cornerstone in 
maintaining the balance of life on our planet. 
Without them, life as we know it would cease 
to exist,” said Steve Castorani, co-owner of 
American Beauties Native Plants.
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All-America Selections and 
National Garden Bureau 
All-America Selections and National Garden 
Bureau are your source for new varieties that are 
sure to interest your readers.
Products featured: 
• 2018 Year of the Tulip
• 2018: Year of the Beet
• 2018: Year of the Coreopsis
• 2018: Year of the Calibrachoa 
• 2018 AAS Winners

Address: 5201 Walnut Ave., 5201 Walnut Ave. 
Downers Grove, IL 60515
Website: ngb.org
Primary Contact: Diane Blazek
Email: blazekdiane@gmail.com
Phone: 630-963-7062

Bailey Nurseries 
Bailey Nurseries is a wholesale grower of trees, 
shrubs, evergreens, roses and more. Bailey also 
owns Endless Summer® Hydrangeas, First 
Editions® Plants and Easy Elegance® Roses.
Products featured: 
• Endless Summer® BloomStruck® Hydrangea
• First Editions® Neon Burst™ Dogwood

Address: 1325 Bailey Rd, St. Paul, MN 55129
Website: baileynurseries.com
Primary Contact: Ryan McEnaney
Email: ryan.mcenaney@baileynurseries.com 
Phone: (651) 768-3412

Ball Horticultural Company 
Ball Horticultural Company is a family-owned, 
internationally renowned breeder, producer and 
wholesale distributor of ornamental plants with 
worldwide production, sales and marketing 
through its many subsidiaries.

Products featured: 
• Ornamental oregano ‘Kirigami’
• Alternanthera ‘Purple Prince’
• Pentas ‘Lucky Star’
• Shishito pepper ‘Dragon Roll’
• Miscanthus ‘Bandwidth’

Address: 622 Town Road
West Chicago, IL 60185
Website: ballhort.com
Primary Contact: Katie Rotella
Email: krotella@ballhort.com
Phone: 630-588-3296

BigYellowBag
BigYellowBag is a full cubic yard of high quality 
Black Garden Soil delivered right to your home 
in cubic yard bags. It ties at the top to keep it dry 
and ready to use when you are.
Products featured: 
• BigYellowBag

Address: 2907 Upper James Street S.
Mount Hope, Ontario, Canada L0R 1W0
Website: bigyellowbag.com
Primary Contact: Paul Vautour
Email: paul@greenhorizonssod.com
Phone: 905-389-1315 ext 122

Bloomington Brands LLC
Osmocote Smart-Release Plant Food. 
The planter’s plant food.

Products featured: 
• Osmocote Plant Food
 
Address: 101 W. Kirkwood Avenue, Suite 314 
Bloomington, IN 47404
Website: plantersplace.com
Primary Contact: Bob Stohler
Email: 
plantersplace@bloomingtonbrands.com

Botanical Interests 
Botanical Interests is a family-owned seed 
company offering over 600 varieties of heirloom, 
organic, and open-pollinated seeds.

Products featured: 
• Chocolate Gardener’s Scrubbing Soap
• Regional Butterfly Collections
• “Chocolate” Collection seed packets

Address: 660 Compton Street
Broomfield, CO 80020
Website: botanicalinterests.com
Primary Contact: April Shelhon
Email: aprils@botanicalinterests.com
Phone: 720-880-7317

CobraHead LLC 
CobraHead LLC produces three hand tools for 
gardening. Our tools have a reputation for 
usability, versatility, and durability. 

Products featured: 
• Original CobraHead Weeder and Cultivator
• CobraHead Long Handle
• CobraHead “mini” Weeder and Cultivator

Address: W9545 Hwy 18
Cambridge, WI 53523
Website: cobrahead.com
Primary Contact: Noel Valdes
Email: info@cobrahead.com
Phone: 608-423-9119

Corona Tools 
Since 1928, generations of professionals and 
garden enthusiasts have turned to Corona for 
high-quality tools that work as hard as they do.

Products featured: 
• RatchetCUT™ ComfortGEL®
 Anvil Pruner – ¾ in.
• FlexDIAL® ComfortGEL®
 Bypass Pruner - ¾ in.

Address: 22440 Temescal Canyon Road
Corona, CA 92883
Website: coronatoolsusa.com
Primary Contact: Chris Sabbarese
Email: chris.sabbarese@corona.bellota.com
Phone: 951-737-6515

#GWA2017 EXHIBITOR 
PRODUCT GUIDE

Here’s a reminder of the generous sponsors and exhibitors that made the #GWA2017  

possible in Buffalo, New York. These exhibitors definitely got people talking about 

their great products and services. And our sponsors help keep member expenses low. 

 For our allied trade members and sponsors, this listing is an added perk for their support 

and we hope to see them at #GWA2018 in Chicago.

 For more information about the products featured, click the product name for a link to 

the exhibitor’s website. GWA thanks all this year’s exhibitors and sponsors. 

https://ngb.org/year-of-the-tulip/
https://ngb.org/year-of-the-beet/
https://ngb.org/year-of-the-coreopsis/
https://ngb.org/year-of-the-calibrachoa/
https://all-americaselections.org/product-category/year/2018/
http: ngb.org
blazekdiane@gmail.com
http://www.endlesssummerblooms.com/the-collection/bloomstruck
http://www.firsteditionsplants.com/neon-burst
http://www.baileynurseries.com
ryan.mcenaney@baileynurseries.com
https://www.panamseed.com/plant_info.aspx?phid=169606189036648
https://www.panamseed.com/plant_info.aspx?phid=003300001010033
https://www.panamseed.com/plant_info.aspx?phid=048007736004491
https://www.burpeehomegardens.com/Vegetables/PlantDetails.aspx?plantid=5726
https://www.darwinperennials.com/Products/Plantinfo/?phid=042301371036439
https://www.ballhort.com
mailto:krotella@ballhort.com
https://www.bigyellowbag.com
http://www.plantersplace.com/osmocote-plant-food/
http://www.plantersplace.com
plantersplace@bloomingtonbrands.com
https://www.botanicalinterests.com/product/gardener-s-scrubbing-soap-chocolate
https://www.botanicalinterests.com/products/srch:regionalcollection
https://www.botanicalinterests.com/products/srch:chocolatecollection
https://www.botanicalinterests.com
aprils@botanicalinterests.com
https://www.cobrahead.com/original-cobrahead-weeder-and-cultivator/
https://www.cobrahead.com/cobrahead-long-handle-weeder-and-cultivator//
https://www.cobrahead.com/cobrahead-mini-weeder-and-cultivator/
https://www.cobrahead.com
info@cobrahead.com
http://shop.coronatoolsusa.com/rp-4224d-ratchetcut-comfortgel-bypass-pruner-3-4-in.html
http://www.shop.coronatoolsusa.com/bp-4214d-flexdial-comfortgel-bypass-pruner-3-4-in.html
http://www.coronatoolsusa.com
chris.sabbarese@corona.bellota.com
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David Austin Roses 
Breeder and supplier of bare root English roses.

Products featured: 
• David Austin Roses

Address: 15059 State HWY 64 W
Tyler, TX 75704
Website: davidaustinroses.com
Primary Contact: Rebecca Reed
Email: rebecca.reed@davidaustinroses.com
Phone: 903-526-1800

Devron Sales
At Devron Sales Ltd., we are committed to 
providing our valued customers with quality and 
innovative products such as Green Living Fences 
and Live Picture. We have an extensive range of 
Green Products that illustrate exciting and 
ease-of-use way of turning your exterior and 
interior landscapes into a masterpiece. Our Green 
Products create an oasis of beauty in both small 
and large landscapes. At Devron Sales, we 
believe that you are only limited by your own 
imagination. 

Products featured: 
• Green Living Fences
• Live Picture

Address: 11675 Burnaby Road, Wainfleet 
Ontario, Canada LOS 1V0
Website: Devron
Primary Contact: Timothy Miotto
Email: tmiotto@devronltd.com
Phone: 905-899-2047

DeWit Tools 
Top-notch quality combined with innovative 
designs make DeWit tools the ultimate 
gardener’s choice.

Products featured: 
• DeWit Welldone Serrated Trowel
• DeWit Forged Fork
• DeWit 5-Tine Cultivator 
• DeWit Cape Cod Weeder
• DeWit Wooden Dibber
 
Address: 1000 South Saint Charles Street 
Jasper, IN 47546
Website: DeWit Garden Tools
Primary Contact: Karen Mehringer
Email: karen@tdibrands.com
Phone: 800-992-1220

Earth Alive Clean Technologies Inc.
We develop and distribute environmentally 
sound microbial products for homes, gardens 
and agriculture. Our sustainable and economical 
solutions improve soil fertility and boost crop 
productivity.
Products featured: 
• Soil Activator 

Address: 9641 Rue Clement, Lasalle
Québec, Canada H8R 4B4
Website: Earth Alive
Primary Contact: Neha Tally
Email: ntally@earthalivect.com
Phone: 438-333-1680 ext. 110

Field & Forest Products Inc.
Field & Forest Products produces a wide variety 
of superior, certified organic mushroom spawn 
for cultivation, and is a supplier of tools, kits and 
equipment.
Products featured: 
• Mushroom Spawn
• Shiitake Plug Spawn Starter Kit 
• Wine Cap Sawdust Spawn 
• Shiitake Table Top Farm
 (Ready-To-Fruit Kit)
• Catalog Request

Address: N3296 Kozuzek Road
Peshtigo, WI 54157
Website: Field & Forest Products
Primary Contact: Mary Kozak
Email: info@fieldforest.net
Phone: 800-792-6220

Garden Maker™ Naturals
Natural & Organic Fertilizers your way! Become 
a fertilizer “mixologist”— create your own 
small-batch dream fertilizer. Choose from 
pre-designed formulas or buy individual fertilizer 
components.
Products featured: 
• Become a Fertilizer Mixologist!
 (Custom Mixes)
• Garden Maker™ Signature Blends
• Single Fertilizer Components
 (more than 2 dozen!)

Address: 502 S. 15th Street, Elwood, KS 66024
Website: Garden Maker™ Naturals 
Primary Contact: Karen Wright
Email: support@gardenmaker.com
Phone: 844-806-6184

GrowIt!
GrowIt! Garden Socially! The Mobile Community 
for People That Love Plants
Products featured: 
• GrowIt! Garden Socially
• GrowIt! Garden Shops 
• GrowIt! Tours To-Go 

Address: 125 S. Clark Street, 17th Floor
Chicago, IL 60603
Website: GrowIt!
Primary Contact: Mason Day
Email: mday@growitmobile.com
Phone: 810-656-0200

The expo at #GWA2017 in Buffalo, New York, was a sell out, and that’s what’s expected for #GWA2018 in Chicago.
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https://www.davidaustinroses.com/us/
https://www.davidaustinroses.com/us/
rebecca.reed@davidaustinroses.com
https://www.devronltd.com/product/green-living-fence/
https://www.devronltd.com/product/live-picture/
tmiotto@devronltd.com
http://www.dewittoolsusa.com/dutch-hand-tools/
http://www.dewittoolsusa.com/dutch-hand-tools/
http://www.dewittoolsusa.com/dutch-p-grip-tools/
http://www.dewittoolsusa.com/specialty-hand-tools/
http://www.dewittoolsusa.com/dutch-hand-tools/
http://www.dewittoolsusa.com
karen@tdibrands.com
http://earthalivect.com/business-units/soil-activator/
http://earthalivect.com
ntally@earthalivect.com
https://www.fieldforest.net/Mushroom-Spawn-by-mushroom-species/departments/1/
https://www.fieldforest.net/Shiitake-Large-Plug-Spawn-Starter-Kit/productinfo/W-SKL/
https://www.fieldforest.net/Wine-Cap-Stropharia-rugosa-annulata-Sawdust-Spawn/productinfo/SSR/
https://www.fieldforest.net/Shiitake-Table-Top-Farm/productinfo/W-TTFS
https://www.fieldforest.net/inforequest.asp
https://www.fieldforest.net/default.asp
info@fieldforest.net
https://www.gardenmaker.com/custom-mixes
https://www.gardenmaker.com/signature-blends
https://www.gardenmaker.com/ingredients
https://www.gardenmaker.com/?SID=ecmj9b6c3o07ffcj0midgvcbo5
support@gardenmaker.com
http://growitmobile.com
https://retailers.growitmobile.com/apply
http://growitmobile.com/digitalgarden/
http://growitmobile.com
mday@growitmobile.com


 • • 30 • •

High Caliper Growing
High Caliper Growing is the developer and 
manufacturer of the Smart Pot - the “Original” 
Fabric Aeration Container. All products are 
made in the USA.
Products featured: 
• Smart Pots
• Big Bag Beds
• Compost Saks
• Big Bag Long Bed
 
Address: 7000 N. Robinson
Oklahoma City, OK 73116
Websites: Smart Pot, Big Bag Bed
Primary Contact: Marty Gottlieb
Email: Marty@Smartpots.com
Phone: 845-986-6776

HortusTV
HortusTV is a streaming service dedicated to 
gardening. Ad-free, Free Trial, only 6.99/month. 
HortusTV is Television for Gardeners!
Products featured: 
• HortusTV 

Address: 43 Burnet Street
Oakville, Ontario, Canada L6K 1B6
Website: HortusTV 
Primary Contact: Liza Drozdov
Email: lizadrozdov@hortustv.com
Phone: 289-837-4535

Iseli Nursery
Iseli Nursery is a wholesale grower of premium 
quality dwarf conifers, Japanese maples and 
companion plants. We share our plants with 
home gardeners via independent garden centers 
and landscapers.
Products featured: 
• North Wind® Maple
• Ice Dragon® Maple
• Fat Cat Norway Spruce
• Big Berta White Spruce

Address: 30590 SE Kelso Road
Boring, OR 97009
Website: Iseli Nursery
Primary Contact: Sandy Dittmar
Email: sdittmar@iselinursery.com
Phone: 800-777-6202

Nancy Bornn Independent 
Norwex Consultant 
High quality Eco-friendly products for cleaning 
and personal care. Norwex products help to 
radically reduce chemical use and waste while 
saving you time and money.
Products featured: 
• Cleaning Paste
• EnviroCloth
• Window Cloth 
• Mop System
• Ultra Power Plus Laundry Detergent
 
Address: 30 Capulet Crescent
Winnipeg, Manitoba, Canada R2Y 2A3
Website: Norwex
Primary Contact: Nancy Bornn
Email: nbornn@mts.net
Phone: 204-791-8732

Natural Start Plant Food from 
Lebanon Seaboard Corporation 
Gardeners marvel at the results they achieve 
with our blend of traditional fertilizers with 
innovative new bio-fertilizer technologies—
Natural Start by GreenView plant foods. 
Products featured: 
• Natural Start by GreenView All Purpose 
 Plant Food
• Natural Start by GreenView Tomato,
 Vegetable, & Herb Food 

Address: 546 South 8th Street, Suite A
Lebanon, PA 17042
Website: GreenView
Primary Contact: Deb Balcerzak-Wilson
Email: dbalcerzak-wilson@lebsea.com
Phone: 717-270-3530

Pace 49 Inc.
Our products STRIP-IT PRO™, HORTIKLOR™, 
CLEAN-UP™, KleenGrow™ and UpTake™ were 
developed for agriculture and horticulture 
professionals. Now they’re available to you so 
your home can benefit from these professional 
grade products! Look for PACE 49 products on 
your local retail Garden Center shelves.
Products featured: 
• STRIP-IT PRO™
• KleenGrow™
• HORTIKLOR™ 
• CLEAN-UP™ 
• UpTake™

Address: 1597 Derwent
Delta, BC, Canada V3M 6K8
Website: Pace 49 Inc. 
Primary Contact: Keith Dill
Email: keith@pace49.com
Phone: 937-638-9199

Marie M. Butler (left) of Chesapeake, Virginia, and Sandy Dittmar (IseliNursery.com) talk plants during the #GWA2017 Expo in Buffalo, New York.
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https://smartpots.com
https://bigbagbed.com
https://smartpots.com
https://smartpots.com
Marty@Smartpots.com
https://bigbagbed.com
https://www.hortustv.com
https://www.hortustv.com
lizadrozdov@hortustv.com
http://www.iselinursery.com/garden-maples/acer-x-pseudosieboldianum-hardy-hybrid-maple/acer-x-pseudosieboldianum-north-wind/
http://www.iselinursery.com/garden-maples/acer-x-pseudosieboldianum-hardy-hybrid-maple/acer-x-pseudosieboldianum-ice-dragon/
http://www.iselinursery.com/colorful-conifers/picea-spruce/picea-abies/picea-abies-fat-cat/
http://www.iselinursery.com/colorful-conifers/picea-spruce/picea-glauca/picea-glauca-big-berta/
http://www.iselinursery.com
sdittmar@iselinursery.com
https://norwex.biz/cms-media/media-manager/norwex-documents/15746_cleaning_paste_pis_us_can_lr.pdf
https://norwex.biz/cms-media/media-manager/norwex-documents/15595_envirocloth_us_cdn_lr.pdf
https://norwex.biz/cms-media/media-manager/norwex documents/15711_windowcloth_us_can_lr.pdf
https://norwex.biz/cms-media/media-manager/norwex-documents/15737_mopsystem_4pg_us_can_lr.pdf
https://norwex.biz/cms-media/media-manager/norwex-documents/15755_upp_pi_sheet_us_can_lr.pdf
http://nancybornn.norwex.biz
nbornn@mts.net
http://www.greenviewfertilizer.com/Store/p/Natural-Start-by-GreenView-All-Purpose-Plant-Food__27-29812.aspx#.Wbrercj5hPY
http://www.greenviewfertilizer.com/Store/p/Natural-Start-by-GreenView-Tomato-Vegetable-and-Herb-Food__27-29819.aspx#.Wbre2cj5hPY
www.GreenViewFertilizer.com
dbalcerzak-wilson@lebsea.com
http://www.pace49.com/consumer-products/strip-it
http://www.pace49.com/consumer-products/kleengrow
http://www.pace49.com/consumer-products/horti-klor
http://www.pace49.com/consumer-products/clean-up
http://www.pace49.com/consumer-products/uptake
www.pace49.com
keith@pace49.com
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Keri Byrum (left, MissSmartyPlants.com) catches up with Aimee Coker (SouthernLivingPlants.com) 
during the expo #GWA2017 in Buffalo, New York.

Plant Development Services, Inc. 
(PDSI)
Plant Development Services, Inc. (PDSI)
introduces plants that solve landscape 
challenges. PDSI’s brands include: Encore® 
Azalea, the Southern Living® Plant Collection 
and the Sunset Western Garden Collection™.
Products featured: 
• Encore Azalea® Autumn Bonfire™
• White Wedding™ Hydrangea
• Ever Sapphire™ Agapanthus
• Indigo Frost™ Agapanthus
• Clarity Blue™ Dianella 

Address: 17325 County Road 68
Loxley, AL 36551
Website: Encore Azalea, Southern Living 
Plants, Sunset Western Garden Collection
Contact: Aimee Coker
Email: aimee.coker@plantdevelopment.com
Phone: 843-345-5777

Proven Winners 
Proven Winners offers award-winning annuals, 
perennials and flowering shrubs throughout 
North America.
Products featured: 
• Lemon Coral™ Sedum
• Supertunia Vista® Bubblegum® Petunia 
• Primo™ ‘Wild Rose’ Heuchera
• Primo™ ‘Black Pearl’ Heuchera 

Address: 111 E Elm Street, Suite D
Sycamore, IL 60178
Website: Proven Winners
Primary Contact: Jeanine Standard
Email: jeanine@provenwinners.com
Phone: 309-824-2561

Proven Winners ColorChoice® 
Shrubs 

Products featured: 
• Oso Easy® Italian Ice® Rose
• Oso Easy® Urban Legend® Rose
• At Last® Rose 

Address: 12601 120th Avenue
Grand Haven, MI 49417
Website: colorchoiceplants.com
Primary Contact: Shannon Downey
Email: Shannon@springmeadownursery.com
Phone: 616-223-3368

Star® Roses and Plants
From the Peace rose to the revolutionary Knock 
Out® and Drift® roses, Star® Roses and Plants is 
a leading genetics company involved directly in 
breeding roses, perennials and woody plants.
Products featured: 
• Perpetua Blueberry
• Sweet Drift® Rose
• The White Knock Out® Rose
• Hydrangea Ruby Blossom
• Bellini™ Grape Lagerstroemia
 
Address: 25 Lewis Road
West Grove, PA 19390
Website: Star® Roses and Plants
Primary Contact: Leah Haugh
Email: Lhaugh@starrosesandplants.com
Phone: 610-869-2426

The Davey Tree Expert Company 
The Davey Tree Expert Company provides 
diversified tree services, grounds maintenance 
and environmental services for the residential, 
utility, commercial and government markets. 
Products featured: 
• Planting trees
• Tree benefits
• Plant health care
• Interviews with local and national tree  
 experts
• Seasonal tree care stories (with photos)
 
Address: 10 Meadowbrook Lane
Lititz, PA 17543
Website: Davey
Primary Contact: Emma Fitzpatrick
Email: emma.l.fitzpatrick@gmail.com
Phone: 717-341-9413

UpShoot LLC 
UpShoot is a boutique horticultural marketing 
firm specializing in new plant introductions, 
gardening related products and green industry 
marketing support services.
Products featured: 
• Chick Charms® Hens & Chicks
• New plant introductions through
 UpShoot LLC
• Concept Plants new plant introductions
• GrowScripts fertilizer care kits
• Floral Elixirs
 
Address: 5010 South Ridge Road
Madison, Ohio 44057
Website: Upshoot LLC
Primary Contact: Maria Zampini
Email: maria@upshoothort.com
Phone: 440-812-3249

Van Belle Nursery / Bloomin’ Easy®
Bloomin’ Easy offers younger homeowners new 
and improved varieties that make their outdoor 
space beautiful and are easy to succeed with. 
Plant, water, and relax.
Products featured: 
• Lavalamp™ Moonrock™ Hydrangea
• Date Night™ Strobe™ Weigela 
 
Address: 34825 Hallert Road
Abbotsford, BC, Canada V3G 1R3
Website: Bloomin’ Easy
Primary Contact: Kevin Cramer
Email: kevin@vanbelle.com
Phone: 
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http://www.encoreazalea.com/the-collection/plant/autumn-bonfire
http://southernlivingplants.com/the-collection/plant/white-wedding-hydrangea
http://southernlivingplants.com/the-collection/plant/ever-sapphire-agapanthus
http://southernlivingplants.com/the-collection/plant/indigo-frost-agapanthus
http://sunsetwesterngardencollection.com/the-collection/plant/clarity-blue
https://www.encoreazalea.com
https://www.encoreazalea.com
aimee.coker@plantdevelopment.com
https://www.provenwinners.com/plants/sedum/lemon-coral-sedum-mexicanum
https://www.provenwinners.com/plants/petunia/supertunia-vista-bubblegum-petunia-hybrid
https://www.provenwinners.com/plants/heuchera/primo-wild-rose-coral-bells-heuchera-hybrid
https://www.provenwinners.com/plants/heuchera/primo-black-pearl-coral-bells-heuchera-hybrid
https://www.provenwinners.com
jeanine@provenwinners.com
https://www.provenwinners.com/plants/rosa/oso-easy-italian-ice-landscape-rose-rosa-x
https://www.provenwinners.com/plants/rosa/oso-easy-urban-legend-landscape-rose-rosa-x
https://www.provenwinners.com/plants/rosa/last-rose-rosa-x
https://colorchoiceplants.com
Shannon@springmeadownursery.com
http://www.bushelandberry.com/varieties/
https://www.starrosesandplants.com/plants/rose/sweet-drift-rose
https://www.starrosesandplants.com/plants/landscape-shrub-rose/white-knock-out-rose
https://www.starrosesandplants.com/plants/shrubs/hydrangea-ruby-blossom
https://www.starrosesandplants.com/plants/shrubs/bellini-grape-lagerstroemia
Lhaugh@starrosesandplants.com
https://www.starrosesandplants.com
http://www.davey.com/residential-tree-services/tree-planting-transplanting/
http://www.davey.com/arborist-advice/articles/benefits-of-trees/
http://www.davey.com/residential-tree-services/tree-health/
http://www.davey.com/newsroom
http://www.davey.com/newsroom
http://www.davey.com
emma.l.fitzpatrick@gmail.com
http://www.chickcharms.net/main/
http://www.upshoothort.com/plants/
https://conceptplants.com
http://growscripts.com
https://drinkyourflowers.com
www.upshoothort.com
maria@upshoothort.com
https://bloomineasyplants.com/plants/lavalamp-moonrock/
https://bloomineasyplants.com/plants/strobe/
https://bloomineasyplants.com
kevin@vanbelle.com
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As garden communicators, 
our main goal is to be 
relevant—to stay sharp, 
interesting and, above 
all, keep audiences and 
readers engaged. It’s why 
a handful of fellow GWA 
members and I landed in 
Fort Lauderdale, Florida, in 

mid-January for the Tropical Plant International 
Expo (TPIE). Okay, I’ll admit; it was also to 
see the pretty plants.
 Organizations like FNGLA (Florida Nursery, 
Growers and Landscape Association), which 
has been sponsoring the expo for the past 
40-plus years, have done the work for us. 
They’ve gathered the trend-watchers and - set-
ters of the tropical plant world under one roof. 
 Growers and hybridizers of everything from 
tillandsias to succulents filled nearly five acres 
supplying one of the hottest, and hopefully, 
longest-lasting trends—houseplants. More 
than 6,000 attendees took advantage of the 
huge variety the 350 exhibitors had to offer. 
According to TPIE chairman Bisser Georgiev,  
22 percent more retailers attended the show 
this year, and 38 new companies were  
represented.  

AMBIENT WELLNESS
In addition to the trade show, FNGLA offered 
exhibits, tours and presentations. To kick off 
the event, Maxwell Luthy, director of Trends 
and Insights and head of the North American 
office of TrendWatching, offered a thought-
provoking address. 
 “Each technical advancement leads to 
higher expectations,” Luthy declared in his 
look at “Evolving Consumer Trends for 2018 
& Beyond.”
 It was, for me, one of the show’s lightbulb 
moments. Luthy spoke of consumer needs 

Tropical Trend Continues Among 
Younger Consumers
B Y  J E A N  S T A R R

for ambient wellness, where time-pressed 
consumers embrace brands that make 
wellness easy by embedding physical and 
mental health boosters into their surroundings. 
 When I told him how hard it was to extend 
my baby-boomer, plant-geek mindset into 
the minds of a younger, air plant-growing 
group, he told me it isn’t easy. “It involves a 
great deal of empathy for the customer and an 
understanding of how the change in the world 
is impacting their core needs,” Luthy said.
 Linda Adams, FNGLA’s COO and event 
director for TPIE, herded us through the show’s 
highlights, peppering company introductions 
with snippets of the organization’s history. 
The first TPIE show was in the 1970s, ironically 
a time when the last houseplant craze put 
spider plants and macramé on the map.  
 In a press release, Adams said “TPIE saw 
an increase in available succulents and cacti, 
many utilized by brands in finished products, 
such as living décor elements, container 
gardens, terrariums and larger specimens, 
being sold in decorative containers as finished 
patio décor.” TPIE’s New Plants and Products 
Showcase offered 35 new varieties, many of 
which were orchids and bromeliads in 
extravagant colors.

FNGLA HELPS COMMUNICATORS 
 TPIE once again offered a “road show” that 
featured off-site tours of local landscape 
designs and production nurseries that took 
place the day prior to the opening of the 
show. The day after the show ended, Suzi 
McCoy and Katie McCoy Dubow from the 
Garden Media Group provided finely focused 
trends related to interior plants, wellness and 
nature. 
 Sylvia Gordon, a wholesale grower and 
landscaper in Miami, is a member of both 
GWA and FNGLA. She sees both organizations 

as resources in the flow of information. “Given 
that 75 to 80 percent of the nation’s tropical 
plants, indoor foliage and houseplants are pro-
duced in Florida, FNGLA can provide Florida 
grower- and plant-related information to GWA 
members,” she said.  
 At the 2017 GWA Annual Conference in 
Buffalo, New York, Gordon and three FNGLA 
representatives worked with GWA conference 
chair Sally Cunningham to ship large planters 
and plants for the public sites where GWA 
members convened. 

HOT HOUSEPLANTS
 So what was hot? Bromeliads seemed to 
be the stars of the show, but succulents were 
not far behind. Orchids definitely were well 
represented, with a violet-colored Vanda—the 
epitome of Ultra Violet—Pantone’s Color of the 
Year. A Dracaena called ‘Ray of Sunshine’ was 
given the most unique plant specimen award. 
Orchids, bromeliads and a trio of hibiscus 
made up the new flowering plant display. A 
black ZZ plant, several Anglaonema and an 
adorable round-leaved Pilea were among the 
round-up of new foliage plants.
 When it comes to the exotic and tropical, 
Florida certainly rules. I’m already making plans 
to attend next year’s show.

Jean Starr has been growing plants since 
the ‘70s and writing about them since the 
‘90s. From her first devil’s ivy in a macramé 
planter to thousands of plants both hardy 
and tender, she is driven to put plants to 
the test in her corner of the world at the 
southernmost tip of Lake Michigan. She 
shares the results in magazines and her 
blog, petaltalk-jean.com.

GWA members took part 
in a Connect meeting with 
representatives of Florida 
Fresh and FNGLA in January 
in Fort Lauderdale, Florida, 
as part of TPIE. They included 
Marianne Wilburn, Louisa 
Zimmermann-Roberts, Lisa 
Eldred Steinkopf, Jean Starr, 
Sally Cunningham, Diana 
Stoll and Sylvia Gordon.  

It was no wonder Silver Vase Orchids and Bromeliads 
won the judges choice award.

http://www.petaltalk-jean.com
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Things to keep in mind with the new tax code
Compiled from discussions with auditors who work with Kellen Company for GWA

B U S I N E S S  C O L U M N          A U T H O R  N A M E

At the end of 2017, President Donald Trump 
signed the Tax Cuts and Jobs Act, the most 
significant change to the U.S. tax code in 
more than three decades. These changes 
affect every taxpayer in the United States, 
including businesses of every size, whether 
they file as a C-corporation, S-corporation or 
sole proprietorship.
 The changes to the tax code are significant 
and, in some cases, complex. The debate 
in Congress on tax reform lasted years, and 
modifications were made to the final bill right 
up until the end, with the House needing 
to vote twice on the final package because 
several provisions of the bill were deemed to 
violate Senate rules. 

NEW TAX RATES
 First, let’s take a look at the new individual 
tax rates. There are new tax brackets: 10 
percent, 12 percent, 22 percent, 24 percent, 
32 percent, 35 percent and 37 percent. The 
top bracket applies to taxable income over 
$600,000, if married filing jointly ($500,000, if 
single). Personal exemptions were eliminated 
but the standard deduction and child tax 
credits were increased. It’s important to note 
that for individuals, these tax cuts are temporary 
and expire in 2026.

COMPLEX BIZ TAXES
 For business taxes, one of the more 
contentious and complex issues that 
Congress grappled with was how to address 
S-corporations – business income that passes 
through to an individual from a pass-through 
entity, and income attributable to a sole 
proprietorship. Although the new tax rate 
for C-corporations is straightforward, with 
Congress agreeing to a corporate tax rate 
of 21 percent, changes to the tax code for 
pass-through businesses are more 
complicated.
 If you are filing as an S-corporation, here 
is an overview of changes that could impact 
you:

Always consult with your tax 
advisor on your specific situation.

• Income from a from a pass-through entity 
and income attributable to a sole 

 proprietorship that passes through to an 
individual will be taxed at individual tax 
rates, less a deduction of up to 20 percent. 
However, this deduction is subject to 

 limits and restrictions (read on!).
• This 20 percent deduction begins to phase 

out after the first $157,500 in income for an 
individual and $315,000 for married couples 
filing jointly. Limitation “guard rails” kick in 
after these amounts.

• Deduction phases out for “specified trades” 
under section 1202(e)(3)(A) of the tax code, 
plus certain financial/investment activities. 
These are fully clawed back at $207,500 for 
individuals or $415,000 for married couples 
filing jointly. 

• For all other businesses, the amount of the 
deduction for S-corporations is limited to 
the greater of 50 percent of payroll (W-2 
wages) or 25 percent of payroll plus 2.5 
percent of depreciable capital basis.

Other provisions that impact small businesses: 
• The $25 million gross receipts exception:

• Full deductibility of net interest expense for  
 small firms
• Allowance of the use of cash accounting
• Allowance of completed contract method  
 for long-term contracts
• Doubles the amount of small business 
 expensing under Section 179 from   
 $500,000 to $1 million, with the phase-out  
 threshold raise from $2 million to $2.5  
 million.

 Although the title of the legislation includes 
the term “tax cuts,” some individuals may see 
a tax hike, especially if you live in a state that 
has high state and local taxes. That’s because 
there is a new $10,000 cap on the amount of 
deductible property and other state and local 
taxes. In addition, the deduction for mortgage 
interest was lowered from up to $1 million to 
$750,000.
 These are just some of the provisions of the 
bill that may affect you. You should, of course, 
contact your accountant or tax preparer to 
confirm how these and other changes to the 
tax code impact you as an individual and for 
your business. 
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